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When messages 


are too clever 


Sim,—-lt was, | think, mevitable 
that comment would arise from 
the report in ADVERTISERS 
Weexty Uuly 17) of my words 
to the Advertising Creative Circle 
Any quotation out of its context 
is lable to be muisicading--and 
misundersiood—and | was, im 
fact, surprised that only a single 
vowe Was raised in protest. That 
this protest came from a British 
agency Was cven more surprising 
| had fully expected quite a storm 
from the American agencies 45 
your repoc rather suggesied that 
in saying “they're dumber than 
you think” | was referring to the 
American agencies themselves! 

This, of course, was not the 
axe Indeed, ! capressed the 
opinion that the suggesicd 
notice” should be hung in all 
agencies in aif countries The 
chor to become more and more 


IN THIS ISSUE— 


Check List for Selling in a 
Buyers’ Market-—page 188. 
NEXT WEEA'S iesue will include 
an article containing some sug- 
gestions for improving advertise- 

ment lay outs. 


clever in advertising is not British 
alone 1 do think, however, 
that in this country the tendency 
is @ very strong one-—and very 
dangerous 

Many advertising men will, I 
know, agree that a yawning abyss 
awaits the agency which makes 
cleverness its god. For, eventu 
ally, clever becomes clever-clever 
and the message then gocs soar 
ing over the heads of the reader 
Such advertisements may well be 
(and generally are) pleasing to 
those who create them, but if 
they fail to reach the level of the 
buying public then surely they 
have failed, and failed dismally 


To The Editor. . 


So Matter how much they are 
lauded or applauded by proles- 
»vdal advertising men. 

ihe average member of the 
public is, | maintain, nor as clever 
as some Creative men think. He 
is im fact dumber jor if “dumb” 
is wo harsh g word, simpler). 
Clifford Bloxham wisely suggested 
thal the notice should be “more 
human than you think” and this 
is an amendment to which | fully 
subscribe, But whether it is dumb- 
ness, simplicity or being more 
human, the answer is the same. 
Ihe advertising message must 
reach the potential customer in a 
form which he can readily and 


quickly understand—and the 
Americans af¢ past masters of 
this, 


It 18 easy to sneer at American 
advertising, to label it as corny 
aod lacking in creative ideas. But 
coro is one of the staple dicts of 
the world, and provided i is 
cooked well it can be as attractive 
a many a rarer dish. When we 
have learnt to present corn (and 
Lipe too, if necessary, though that 
word was not originally mine at 
the Creative Circle meeting) in 


such an appetising way as the 
Americans do, perhaps we shall 
see fewer important British 


accounts drifting into the London 
othees of American agencies. 

Pat AULD 
Auld & Tilbury Ltd. 


Monopoly system 

at exhibitions 

Sin,—Heartiest congratulations 
on Beverley Pick’s article on ¢x- 
hibitions Guly 24) 1 hope that 
copies of this, with figures show 
ing the number of letters of 
agreement which you will doubt 
less receive, will be sent to all 
exhibition organisers and con- 
tractors. 

Of course, the key to the whole 
thing is the system of monopolies 
which has grown up. Nothing is 
more annoying than to find the 
work of one’s own standfitters, 
selected because one knows that 
they will get the job done in time, 
held up or spoiled by contractors 
and, especially, electricians whom 
one is compelled to employ and 
consequently couldn't care less 

1 hope you will return to the 
attack, for the state of the aver- 
age exhibition on opening day 
reflects not only on the advertis 
ing business, but also on the ex 
hibiters represented and on the 
trade of association sponsoring 
the show. 

J. HOLLINDALE 
Publicity Manager, 
Union Glue & Gelatine Co., Ltd. 


Came down to earth 
with a buinp 


in support of the amus- 
ing article “lell youngsters the 
truth about provincial advertis- 
ing” Uuly 17), 1 should like to 
give My Own ¢cAperience. 

As a young man [rom a lead- 
ing agency, adounding with con- 
fidence thai | alone knew how it 
should be done, | joined the stall 
ol a large Manulacturing con- 
cern im the North to organise ils 
advertising activities. The first 
thing | did was to come down to 
earth with a resounding bump. 

Ihe advertising had been 
spasmodic with Bo Uc-up OF con- 
tnuily and there was obviously 
a crying need lor a brochure. 1 
approached (he Managing director 
aooul this aod he jooked at Me as 
though 1 was dait and said: 

Weil, show me a layout.” The 
boss was mad about layouts but 
it an agency produced one which 
he threw out they charged for u 
and this made him madder stil, 
So | set abou producing the bro- 
chure layout myself. As 1 had 
been warned that the boss could 
not “visualise” | had to draw it 
up in finished Style. 

After a lot of sweating the 
brochure layout was ready and 
a couple of quotes were obtained 
from printers. I took it in to the 
managing director who glanced 
at it and made no comment. This 
apparently signified approval. 
He looked at the quotations and 
folded the lot up, gave them back 


Suan, 


to me and said: “We're not 
spending £500 on any —— bro- 
chure.” Time spent preparing 
layout, with interruptions, two 
days and a restless night. Time 
in boss's office—-two minutes, 
The northern manufacturer 


will spend his brass all right but 
not according to the textbooks, 
Fifteen years in provincial adver- 
tising management have taught 
me that the way to handle the 
above situation would be to pave 
the way by showing a brochure 
from another firm, not neces- 
sarily a competitor, and taking 
care to leave it by mistake in the 
boss's office; to ask the sales 
manager to drop a gentle hint 
at an appropriate moment and 
then to repeat the dose later. It is 
more than likely after this treat- 
ment that the boss would ask 
why his firm had no brochure 
The advertising manager would 
reply that it would cost at least 
£600, whereupon the boss would 
say that it was not a fortune, and 
the brochure would be launched. 

Academic instruction in adver- 


Jury 31, 1952 


tising practice is vitally important, 
but | do warn young advertising 
managers-to-be that in some 
firms north of London it does not 
end there. Diplomacy comes be- 
fore diplomas in dealing with 
some down-to-brass provincial 
business men. 

ADVERTISING MANAGER. 
(Name and address supplied). 


Bottle battle? 


Sin,—One never knows in these 
days of combines who is re- 
lated to whom in the commercial 
world, but even so the conven- 
tion rules that one brand doesn’t 
knock even a related brand. 

That being so, how explain the 
littk red triangle which has 
crept into the background of the 
current full-colour Whitbread ad. 
seen by the writer in 
Lverybody's? 

Here's a busy barman sur- 
rounded by what, from his re- 
marks, is just so much dead 
stock, but one shelf-bound bottle 
bears the familiar Bass trade- 
mark. 

Is this a declaration of war? 
Will Bass reply with some fitting 
salvo? 

Hupert PorrLewet. 
710a Ilkeston Road, 
Nottingham. 


Hang him from 
the battlements 


Sin.—If Copytaster is dim 
enough to mistake an obvious 
castle for a church (July 17) in 
Lea & Perrins’ advertisement need 
we take any notice of his criti- 
cisms in general? I think not. 

R S. McLean. 
14 St. Vincent Place, 
Glasgow, C.1. 

(Copytaster's point was that the 
picture of the “church” is mean- 
ingless in relation to the theme 
of the advertisement. Even if it is 
a castle, the criticism appears 
equally valid.—Editor.) 


A.B.C. Figures 
July to Dec. 195! 


CAMBRIDGESHIRE TIMES GROUP 
63,852 


Copies 
Weekly 


Head Office : TIMES BUILDINGS, MARCH 


Tel. March 2368/9 


London Representative : W. 1H. WALMSLEY 
69 Fleet Street, E.C.4 
Northern Representative : ARNOLD ELLIS 


Tel. Central 9353 


64 Cromford House, Manchester 4 Tel. Blackfriars 6987 
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Industrial Advertising 


must reach Top Management 


because: 1. The purchase of industrial plant and equipment entails 
capital expenditure. 

2. Decisions to spend capital rest exclusively with Top 

Management. 


Industrial Advertising 


goes into The Financial Times 


because . I. THE FINANCIAL TIMES, retaining its position as the most 
complete daily source of information for all concerned with 
capital investment, has since the war given increasing emphasis 
to general industrial and commercial news and views. 
2. The value of THE FINANCIAL TIMES to industrial advertisers 
is a consequence of its expanding usefulness to Top Manage- 
ment as a daily refresher on business background. 


3. The volume of industrial advertising in the paper has grown 
as the readership among directors and high executives has grown. 


It is the readership of 


THE FINANCIAL TIMES 


which brings results to the Industrial Advertiser 


SIDNEY HEN \VERTISBMEN!T MANAGER 2 COLEMAN STREET E.C.2 
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concessions to-day 


Greater freedom of use and 


{7 price cut are expected 


VISCOUNT SWINTON, MINISTER OF MATERIALS, IS 
EXPECTED TO MAKE AN IMPORTANT STATEMENT ON 
NEWSPRINT THIS (THURSDAY) AFTERNOON, 

IT IS ANTICIPATED, IN WELL-INFORMED QUARTERS, 
THAT THE STATEMENT WILL BE OF A FAVOURABLE 
NATURE AND THAT [Tf WILL GIVE NEWSPAPERS 
IMMEDIATE RELIEF BOTH IN RESPECT OF PRICE AND 
PERMITTED CONSUMPTION. 


ADVERTISERS WEEKLY under what they were in the latter 
stands that at a recent mecting of part of 1951 
newspaper proprictors and news It was officially stated this 


print makers the new arrange month that approximately 
announced were £5.5.00,000 allocated to paper im- 
agreed ports for the second half of 1952 
While complete freedom from represents a substantial reduction 
rationing is unlikely, it is prob- © sum tor the first six months 
able that consumption will be of the vear, but the actual volume 


ments to Ode 


allowed of sufficient additional of ports will be governed by 
newsprint to provide what is ‘he course of prices. 
relatively “a free hand 

lt is expected, for example JOBS ORDER: AD. 
that \id apers will be allo d 
ines atauunter oo Soa AMENDMENT 
up to an average of eight pages Proposed amendment to Notifica- 
daily tion of Vacancies Order, announced 


A reduction in the price of last week by the Ministry of 
Labou will come into effect on 
newsprint to £56 4 ton is prob hon 
\ 
able. Present equalised price Under the amendment individual 
is 265 adv ~ need no longer include 
m wording of advertisements the 
Long}negotiations prov hat applicants for jobs 


covered by the Order must apply 


to nployment exchange A 
und rationing between the prefa‘ory notice in classified ad 


Minister of Materials, British columns such as at present appears 
nills, and the Newsprint Supply n na onal papers will be sufficient 
Co., Lid., have been in progress —— : 
for some weeks 

It wi be recalled that F. P 
Bishop, M.P., chairman of the 
Newsprint Rationing Committee, 
stated in Parliament recently that 
available supplies might make it 
possible to end rationing for a 
trial period 

Newsprint makers believe that 
the supply position at the moment 
would justify such a concession 

Lord Swinton’s announcement 
follows a warning by the Chan 
cellor of the Exchequer in the 
Commons debate on the economic 
Situation that paper and pulp im- 
ports for the remainder of 1952 
would probably be less than half 


Negotiations over price, supply, 


| 


NEWSPRINT: Minister may announce big 


Pepsodent account 


° 
moving 

Owing to the introduction of 
their new toothpaste Mentasol, 
Pepsodent Lid. ate ca g out 
a redistribution of the adver 
tising accounts 

The advertising fi he new 


product 1s being handled by J 
Walter Thompson Company Ltd 

The Pepsodent t paste ac 
count, which has been with J 
Walter Thompson sinc 1944, 
will, from January 1953. be taken 
over by Lintas Ltd 

Mentaso!l advertising will con 
tinue to be handled by J. Walter 
Thompson. 


A private luncheon party was 


of Ken Witherington, ww! was 
before the war and is no 

Ltor 

Beable, Drummond Armstrong 


Front row: L. M. Masius 
S.mon, J. Austen Joh n 
( oulton, J. Harrison Haw 


visiting this country from Fiji 
Andrew Milne, §. J. G. Chipperfield, T. Vezey Strong, J. M 


Dowling resigns r 
‘Picture Post’ 
editorship 


Frank Dowling has relinquished 
his position as managing editor 
ol Picture Post 

The Board of Hulton Press has 
asked J. W. Pearce, director and 
general manager, to take editorial 
responsibility for Picture Post for 
the ume being 

Jack Hargreaves, editorial man 
ager, Hulton Press, will be the 
executive in control of the 
editorial department, with 
Michael Middleton as production 
editor 


held at the Savoy on Tuesday in honour 


well known in advertising circles 
Back row 
ft 


Studd, E. R. Roberts 


Leslie Sedgwick, Gordon Boggon, George 

Ken Witherington, Surrey Dane, W. 7 
wth, Harry Yoxall, W. H. Lynas 
McC ullough joined the party for coffee 
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IN LONDON 


City condemns over 20 
outdoor sites 


( { Common ¢ has condemned 22 outdoor 
tisin in the ¢ f London. At its meeting last 
dj t refused tM ention on grounds of size, 

ind the proximity to dignified buildings, City 


hurches, | clavionshiy the dome of St. Paul's or the 
ithedral it 
Ma . es { ga 96 Fleet Stree Iwo hoard 
. i7ft a Jaf 
4 m Fi Ss t ] { 
jing 0 replac ex ne 
~ . ‘ Jing 
! x 
’ . / vidla Aldersga Hoarding 
: ~~ ' alif n wih flank of 
« A j " . } C hea psick Hoarding 
The refusal of weottom Of 
1 de; ? Ludga Hill Hoarding 
all f 
‘ I hie Almon public hous 2-4 
‘ Pag : - ~ Bridge St Hoard 
‘ , . —_ roof parapet abov hird 
hes . window, 40 ft. « 4 ft 8 in 
4 g 4 » ad t 1 Ft Street Ady semen 
| he | Ihe a y t displayed at first floor 


(Queen Victoria 
ding 


Hh ! ‘ = 7 
GIANT SIGN 
- ; : ( laimed to be the largest single 
} ‘ play of its hind in the United 
om pflien+ ~ Kingdom, is the new neon adver 
» ; spy 8 im sign al tudios One and 
4 " oo Iwo, Oxford Street, London 
WI 

ws Gseneral scheme of the instal 


on, which has taken over two 
mtinuous study and 

work to complete s of 
ie ; thode lighting. It 
front elevation of the theatre 
mt and returns of the canopy 


is of ce 


incorpora 


' 
. . ir : he ‘ five flambeaunx two vertical 
' 
. ' ‘ PM gns—464 ft. x 24 ft and other 
| mr i" { wontal and vertical signs 
4 ‘ f Some 3.400 feet of glass tubing 
7} ‘ Ad vive a lighting value of 96,000 
| f watts, requiring 97 circuits 
. sew Bridge S Tw The display’s low tension side 
: 4 \ was carried out by Escott Bros 
) ; k Road. South Woodford 
‘ } . 
) ‘ tf 18. and the neon disp and 
‘ 
gh tension wiring by onlite 
eon Vind " { 
Lid. 89 Serubs Lane, N.W_ 10 
\ i = _ i. 


: Tests nthe north-east / 
“ - ‘ uf have proved that these 
‘ ' ‘ 
“ Sanaiogen macAs § 6 have é 
try er cent better 
f ‘ med x 
i s ‘ * has now 
fore Sanatogen 
tr - OF ' S Hi wis vined but th ‘ r 
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PROVINCES 


Protest over alleged 
wide use of veto 


“We consider our application 
to have been reasonable and the 
ault ys @ ide wards 

? fl r 


yuneci s 
* empha 


s sed 

Advertisers, said T. Morton, of 
he Divisional Planning office 
were permitted t use suitable 
s cations were 
granted cted 

M Lupton explained that the 
proposal was to erect modern 


type 
with a st 


prepared to pay 


porat f the parks 
department would lay out the 
garden The boards would im 
ve the site 
When the firm's or:ginal appl 
cation had been refused efforts 
had been made to a catacom 
promise with the ¢ poration but 


y would not listen 


For 


the planning authorities 
t was said that the appli 
cation had been refused on the 


grounds that the hoarding would 


be injurious to the amenities of 


The district was predominantly 


residential, Mr. Morton stated 
ind some householders would 
have their view of the countryside 
obstructed by the hoarding 


Others would be able to see 
of the h 


he rear arding 


Unauthorised posting 


Leamington Council! had a 
great problem in preventing and 
controlling indiscriminate display 
{ advertisements i was stated 
when Sir Robert Fossett a 
Northamptonshire circus pro 
prictor, was fined £30 on two 


for displaying adver 


summonses 
t sed sites in 


ts on unauthor 


Leamington 


somen 


For the prosecution it was 
stated that the firm had contra 


vened the provisions of the Town 
ind Country Planning Act by 
obtaining permission to post bills 
announcing visits of the 
Leamington 
A barrister 


circus to 


appearing for the 


County Counci! said that Leam 
ngton, a holiday resort. was 
anxious (O preserve its amenitics 
It had asked that an example 


should be made 


Happy Harry Hercules the 
ife-size talking and singing robot 
made by alkaverts Ltd 
went on a three-day trip to Dublin 
for the Grand Prix Na-Eireaan 
massed art ¢ road race 


Magazine opens decoration centre 


House and ( 
magazine to 4} 


wden 
gue, has 


ion 


sister 


opened 


nerchandise can be bought and 
sts vf eta stockists are 
nwa idic 
T hye Decora Cen “ 
« ih ne Naga « § readers to 
discuss the de 
“ ‘ es s yg architec 


Gordon Russell, director, Council 


f astrial Desten (right), at 
the opening f House and 
Gardens” permanent Decoration 
Centre it Lett 
Antony of the 


magazine 
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British sponsors are sought for shows 


on U.S. radio network | 


CARROLL LEVIS ESTIMATES PULL AT 
TEN MILLION DOLLARS A WEEK 


{poe on the Mutual Broadcasting System in the United 
States, the world’s largest network of radio stations, is 
being offered to British advertisers through the medium of “The 
Carroll Levis Show,” a one hour programme which starts an 


initial 39 week series on that 
network on October 5. 
Carroll Levis told 
TISER SS WEEKLY The Mutual 
Broadcasting System has 
stations in the United States 
44 in Canada. The show will 
broadcast during the peak Amer 
can listening time —8 to 9 p.m 
on Sunday evenings. For about 
£1.000 4 week British advert 
will be able t& 
listenership of some ™) million 
people.” 
The Dolla 
taking a 
venture 


ADVER 


sers 


reach a weekly 


Exports Council 
friendly interest™ in 


estimated that 
> show will be capable of earn 

some 10 million do for 
tain cach week 


Levis has 
ars 
nati mal ad- 


he 
hosiery 


Several leading 
onte 
Amt 


wall paper 


vertisers covering 


fionery motor 

wear, textile and 

trades. are interested and con 

tracts are expected to be signed 

shortly, he said 

Six minutes in each of the 60 
minute programmes will be de 
voted to commercial “interviews” 
and there wil commer 
cial signing off spot It is ex 
pected that four advert will 
be covered in each programme 


The programme li 


also be a 
sers 


wil 
guest stars. The 
will be de 
British amateur talent 
The thirteenth pro 
finalists, will De re 
corded in New York, the winner 
being offered a tour of the 
United States. The next 12 pro 
grammes w | be devoted to 
American amat talent, again 
recorded in New York This 
time the finalists’ programme 
will be held in London with a six- 
month tour of British Isles 
winner. The third section 
follow the pattern as 
first 
Advertisers will be 
book for either 13, 26 or 
secutive programmes 
A sample of the form the show 
will take was given at Ciro’s, 
London. last week, when several 
leading advertisers and industrial- 
ists were present. including 
Brigadier H. R. Mackeson, secre- 
tary for Trade, and 
amentary pri 
the Minister of 
ce said It must 
clear the Government 
committed. Carroll Levis 
ven advertisers a great 
to operate in America. 1 


take it.” 


consist of 
discoveries plus 
first 12 programmes 
voted to a 
competition 


gramme, for 


the 
for 


same 


able to 
39 con- 


Overseas 
Price, Par 


are going to 


| Commons queries 


W ork-at-home 
schemes probe 


In the House of Commons last 
Thursday, Norman Dodds, M.P., 
asked the Home Secretary if he 
would make a statement as to the 
action he was taking in respect 
of organisations purporting to 
provide well-pard work in the 
rome on payment of a fee, details 

had been sem to him 
Maxwell Fyfe replied 
had received particulars 
firms Criminal pro 
had been instituted 
persons concerned with 
them, and it would not be 
to comment on cases 
were pending before the 
Inquiries were being 
into the activities of the 

third firm 

Mr. Dodds asked if the Home 
Secretary “was aware that every 
week now evidence comes along 
about these human vultures who 
are finding ideal conditions for 
defrauding people because of the 
rising cost of living and the 
desperation of some people to 
keep out of debt? Will he give an 
undertaking that this very serious 
situation has his urgent atten- 

Sir David replied that he had 
said so-—and he repeated it. He 
also undertook to investigate how 
mailing lists were secured by the 
organisations which sent out cir- 
culars offering home employ- 
ment 
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i by 


crown a 
Milner v 
Coronation Souveni 
turers and the publ 
reproduce in Corona 
fay but they 
desiens conform to « ther 


designe for 
rerermnitlee 
her 


“ars mist & f 


reval 


quest 
ouvenirs 
« used 10 promote 


restrictions on the 


implified rendering of the royal arms, both 
the l 


Council of 


industrial 


The purpose is 


De sions 
to help mar 
appropriate 


dex 


usac 


for emblems to 
street rations, od. and 


The 


crown and 


splays 


the sale of goods 


use of the 
ares 


Slogan is retained for new hat 


promotion 


The men’s hat pron 
paign this year to t 


iS Mh Ls 


thon cam 
coneen 
nonths 
apers 
and 
illustrated are the 
scheme starting ber 

The campaign t indled 
by Pritchard, Wood Partners 
Lid., and the slogan if you 
want to get ahead get a hat,” 
will be retained 

These facts were ¢ at a 
adonvention of the Felt 
Hat Manufacturers Federation 
at Buxton on Friday by Jack 
Lees, president of the 
Federation 

The guns of modern 
city are ranged to-day 
the ranks of the hatless, 

We are concentrat ng 
sources for the 
into a short, but 
tant part of the vear 
the autumn months 
concentrating on the most 
tant papers—those w 


news} 


publi 


ne pleased about one of the new advertisements for men's ha 


right JI 
m Lid., G. E 
Lees 


Austin 


Vaughan and Tom Moores 
chairman of 
president of the British Felt Hat Manufa 


directors of Men's 
Men's Hat Promotion 


turers’ Federation 


campaign 
wide 


circulations By 
we shal 
better spaces for 
than ever before 
going to make 
them.” 

The first advertisement in cach 
paper will appear during the 
week September 14-20. when. it 
is estimated. more than 16 million 
people w see an 
about hats 
tising will continue with the 
same intensive vigour” through 
out October and November and 
papers to be used include the 
Daily Express Daily Mirror 
Daily Herald. News Chronicle 
Daily Mal Illustrated and 
Picture Post 


After young men 
Gerald 
Men's Hat 
publicity comm 
the industry to manage the cam 
paign—emphasised wus 
the young men they were 
after Hatless in youth 
for life was the fear 
Their advertising 
passed into the 
hats to-day 

success 

Moreover 
also gener public ierest 
hats For the first ne in 
men had become 
hats, even if they 
them 

“Never in 
retailers been 
high pressure sing 
never has there been a 
time for putting big hat displays 
in their windows.’ 

During a Brains Trust session 
presided Donald 
McCullough Gerald Butler 
director of F. C. Pritchard, Wood 
& Partners Ltd yntended 
the industry should con 
on killing hatlessness 
to finding a part 


, 


these 
ind 
ons 
are 
us of 


have larger 


our insert 
and we 
good 


advertisement 
This adver 


men's 


Austin cha 
Promotion Litd.—-the 
ttee created by 


rman of 


that 
really 


hatless 


slogan 
language 


were lentifre 


years 
mscious of 


didn't wear 


the past 
backed by 
advert 


have 
such 
and 
better 


over by 
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Two Fred's cricket 


Incentives 


A record offer of gife for 


auction is expected for this 
year's Teo Fred's cricket 
match in aid of SABS 


sponsored by the Fleet Street 
Columea Club, to be held at 
Hurtingham on September 10 

Dudley Turner will be 
giving « shilling to N.A.BS 
for every run scored by the 
press and printing team while 
Stanley H. Vincent offers a 
similar sum for every run 
scored by the agents and 
adv ertivers. 

it is hoped that other “in- 
centives” will be offered and 
these should be addressed to 
Dudley Turner at Dudley 
Turner & Vincent itd. Gifts 
for the auction should be sent 
to Harold Fish ("Daily Tele- 
graph") at the Fleet Street 
om, (Column Club. 


OBITUARY 


George Murray 
fea M. 
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Club News 


Week-end course 
in September 


The Liverpool & District 
Assocmtion « holding a seco 
irse, September 19-21 


nembers 


Norman Moore (right) making 


a presentation to Ernest Kalb 


Bensons’ honour 44 employees 
with over 30 years’ service 


(On Monday, the directors of 
» H. Benson Ltd, gave a tun- 
cheon at the Connaught Rooms 
to 44 employees who have com- 
pleted over thirty years’ service 
with the company. 

Csuest of honour was Ernest 
Kalb who joined S. H. Benson on 
july 28, 1902, and began his 

ties as a unifor 


med messenger 
| Tudor Street, the location of 


company's offices before the 
ve in 1910 to its present 
idress, Kingsway Hal! 


Mr. Kalb, who is not in good 
sith, was prevented by in 
lisposition from taking part in 
lunch, but was able to attend 
reception. Norman Moore 
iirman of Bensons, made a 
esentation to Mr. Kalb, who 
inked the chairman and re 
ed with pleasure his long 
sociation with the company 
This was Mr. Kalb’s second 
A complete record of the first 


Irish Advertising Conference, held 
in Cork in May, is being published 
for the Conference Committee by 
Fleet Publications, Dublin. It is 
being edited by David P. Lake who 
acted as press relations officer at the 
Conference. 


the first being after 


yesentation, 


years’ service as a messeng 
when he was presented with a £5 
watch from S. H. Benson. Two 
“ars after this first presentation 
Mr Kalb joined the outdoor 
partment where he has served 
er since 

Mr. Moore, proposing the 


ealth of Mr. Kalb, paid tribute 
S. H. Benson who founded the 


gency, and to his son, Philip 
Renson, who was largely instru 
“‘ntal in laving the foundations 
» which the company could 
develop later as a service agency 
f international reputation. As a 


-asure of that development Mr 
Moore recalled that the turnover 


shen Mr. Kalb joined the finn 
vas only one-twentieth of what 
s to-day, and he attributed that 


coess to the loyalty of the staff 
i the quality of creative work 


The toast of the company was 
sosed by Harry Longley 
rman of H. C. Longley Ltd 


Mr. Longley, in paying tribute to 


Bensons said that they had 
naintained, upheld and practised 
the finest principles of advertis 
ig ata umes 

Replying, R. A. Bevan, manag 
ng d yf Bensons, mentioned 
nat day Bensons and its sub 
sidiary companies, but excluding 
ts issociated ¢ npany in 
America, were employing 800 
people in all parts of the world 


< r 


for a turn 


ver in excess of £4.000,000 

In t nany ng 
service f & & 
Benson at the lunch 
vere f Bensons 
4850 diary com 
panies Hervey of 
Spottiswoode, Dixon & Hunting, 
Mr. Wilford of D. J. Keymer & 
Co.. Ltd, and David Ogilvy of 
Hewitt, Ogilvy, Benson & Mathe 
Inc, New York 


Northern farmers 


tribute to P.R.O. 
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Windrnill ct 1 our pt 
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Sev y ng tempo in 
rub s work have helped 
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hetw wn | suntry "s 
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“ no les poter ial 
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in fow irth public 

i r vd 
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Export executives 
fly 160,000 miles 


. “ xport sales 
of Hoover Lid. and dit 

Hoover (Washing Machines) 
who is } s 3 na 
Australia ! US.A., 1 
wer a Hoove 
sal xccut I Jon 

H d I Hoover 
tec ves. h flow 160 0% 
n the | tn nd 
‘ ie » k 

d “ H j 
os d h 

nd he d 
mark 


man 


ector 


Ltd 


Ihe programn { talks and dis- 
sions heen designe with an 
ve to th hanging cond:hons con- 


I H Brow Brown Bibby A&A 
Gregory), S. Warr (¢Screenprints) 
H. W. Coward (Brown Bibby & 
Gree », and J. Denby (Dx 


discuss the 


& Denby), wil 


Onh tems of Liverpool Asso- 

moon ncws 

Jumor membership has been ar- 
ranged for under-25's; subscription 
10s. per annum 

A series of ten evening lectures 
furing the winter months will take 
pl ut the Manweb Showrooms 

Classes have again been arranged 
: he Liverpool College of Com- 


n preparation for the Adver 


ing Association cxAamimations. 
Ireland 

ve . . > 
Visit to radio station 

Members of the Advertising-Press 
Club of Ireland spent last Saturday 
af mon Vv ng the Dublin trans- 

of Radio Fireann, in Pheoenia 

Park d later the station studios 

The v srranged through the 

‘ vy of the Minister for Industry 

ul (Mr Erskine 


ng is ine bly in 
Ircland was for 
the good e holi- 
day scason 

Birmingham 

pelt - tent 


Lecture course on 


typography 
Birm ium Publicity Association 
ing = with the principal of 
the City of Birm —— College of 


Arts and Crafts for a course of 
lectures on Typography for Adver- 
tising 

A syil abus has been prepared for 


+ urse by Brian Hilton (fa 
reg mtributor to ADVERTISER'S 
Werk n onjunction with 
RB Warde of the Monotype 
« m and others 
Th rse wil nmene Sep 
iber and will me evenine 
per week until The fee will 
be £1 which ititles the student 
pa other classes at 
the & aon 4 if desired. 
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Spotlight on the latest circulation figures 


r . 
DUBLIN STRIKE: 
a Al fl . , ro. 
PRINTERS’ VOTE 
2 “ : 
BEING COUNTED 
Despite a strong feeling that 
the strike, which has closed the 
majority of printing houses in 
Dublin and left Ireland without 
ts three Nalional Morning papers, 
two Sundays and two evenings, 
would end last week-end the shut 
down continucs 
Hopes rose when the Dublin 
Master Printers’ Association, after 
Thursday 
Confiden 
t chairman of the 
Labour Court This move was 


followed by a request from the 
Labour Court to members of the 
Dublin Typographical Provident 
Society to return to work pend 
ing the Court's investigation of 


their wage claim for an increase 
week, and also of the 

claims since submitted by other 
workers in the industry 

The DT.P.S. held a delegate 
ng on Friday, but this was 
adjourned without making any 
statement. In the meantime it was 
announced that individual chapel 
meetings at all Dublin printing 
houses and newspaper offices 
would take place on Saturday 
with a resumption of the delegate 
meeting on Monday night 

The unhurried nature of these 
arrangements made it clear that 
the employees were not inclined 
towards a speedy resumption of 
work-—-even under “truce” condi- 
tions while their claims were in- 
vestigated 

Although precautionary notices 


of Ws. pe 


to journalists and some advertis- 
ing representatives have expired 
in newspaper offices, these staffs 
are being maintained on a week- 
to-week basis 

Dubhn compositors began vot- 
ing « Tuesday on the question 


of whether they would return to 
work pending the Labour Court 
investigation of their wage claims 

The ballot continued through- 
out Wednesday and the result is 
not likely to be known until late 
to-night 

Opinion in Dublin, however. is 
that the men are against returning 
before their wage claims are 
examined, although eclectrotypers 
and stereotypers have voted in 
favour of resumption 


Newsagent workers 
get 15s. rise 


An immediate rise of 15s. a wee 
has been awarded by the Industrial 
Disputes Tribunal to workers em- 
ployed by wholesale newsagents in 
the London area. 


Politics and Poles 


Asked in Parliament about a 


poster att ached to a telephone pole 
in Somerset advertising a local 
pol 1 me eg. Mr. David Gam- 
ma assistant Postmaster-General. 
reaffirmed that advertising on tele- 
phone poles was prohibited by the 


Post Office Act of 1908. 


‘Graphic’ at 2d. 
reports increase 
The Daily Graphic, which in- 


creased its selling price to two- 
pence in April, announces an in- 
crease in circulation during the 
first six months of this year. Its 
average net sale was 753,736 
against 750,582 during the last 
six months of 1951 
eS ¥ G has gone 
up from 1,081,668 during the last 
half of 1951 to 1,131,516 
* * * 
Reynolds News has increased 
its circulation by approximately 
22.000 in the last six months 
Average sale from January to 
June was 707,750 compared with 
685.709 in the previous six 
months. During June the average 
sale was 716,063 
. 
‘Telegraph’ climbs 
. 
steadily 
The authentic figure of the 
Daily Telegraph average sale for 
the first half of this year is now 
available It is 970,183 which 
compares with 958.683 for July- 
December 1951--an increase of 
11,800 
* * * 
} gures of Hulton publications 
for the first half of this year are 
Picture Post, 935,829 (as com- 


pared with 1,100,264 for July- 
December, 1951): 
Lilliput, 178,301 (compared 


wit 192,443). 


‘The Times’ at 4d. 
drops slightly 
The Times averaze sale from 
January to June was 
pared with 238.63! r the last 
six months of last \car The 


price of The Times was increased 
to fourpence in Fe ary 
> * . 

A record figu ws «been 


reached by the Catholic Herald. 


During the first six ths of this 
year the average ston was 
102,722, compared w 97.121 in 


the previous six m 
* * . 

The Jersey Evening Post figure 

for January-June 195) « 15,580 


daily This is 473 copes more 
than the same six o ths last 
year and 116 copies rove the 


July-December 1951 figure 


‘Herald’ holds 
* 
its place 
From Odhamsg jt is announced 
that during the first six months 
of this year the Daily Herald cir- 
culation was 1,920.60 (com- 
pared with 1.920.429 for July 
December, 1951), the People had 
an average sale of 4.983.525 
(compared with 4,980,244). and 
5 Life dropped from 
68,025 to 65,010 copies 


. * * 


Sale of the Somerset County 
Gazette has risen by 215 from 


23,027 to 23,242 copies weekly. 


ate 


SANDWICH GIRLS—AND SALES LEAP 


Shopping crowds in London's 


West End goggled when these 
new style Elizabethan sandwich- 


girls aded the pavements. 
Gordon Millem, joint managing 
direc of Sells Ltd.. who had 
heer ‘proached by the Oxford 
Stre fextile Centre for an idea 
tha: ild ease the current textile 
slump. took a personal interest 
int oblem. He selected four 
cho girls from a_ London 


theatre '0 parade in bright cotton 
frocks 


-arrying outsize pennants 


and crying that similar materials 
could be bought cheaply at the 
Textile Centre Sale. They also 
distributed pamphlets 
Oxford Street, Regent Street and 
Piccadilly. 

Newsreel men and photo- 
graphers ensured the widest pos- 
sible coverage 

The selling power is reflected 
in the first day's report: “Sales 
400 per cent up—and this in spite 
of it being Bank Holiday week.” 


| WEEKLY RUNS 2 
COLOUR PICTURE 


In March last, France 
Dimanche ran on its front page 
a remarkable two-colour illustra- 
tion of the latest French make-up 
technique. 

The idea was copied recently by 
the Bournemouth Times, whose 
Roberta Fearn worked it out in 
collaboration with Max Factor, 
Old Bond Street 

Miss Linda Darnel! was speci 
ally made up and photographed 
Two tones of red were used 
Hand-lettered panels set on the 
half-tone block with arrows to 
parts affected, gave instant infor- 
maton 

The Bournemouth Times (cit 
culation 35,320 A.B.C.) which 
normally only carries colour in 
advertisements, was run from the 
ree! on the usual press. The press 
has two colour heads and these 
may be moved lengthways to fall 
on the web as desired 

“We think we have many more 
women readers than men.” said 
Eric Putnam, director, “Whenever 
any of us go abroad, or have 
time to scout round the Con- 
tmnental bookstores in London, 
we generally find something new 
and exciting for them. We find 
it more profitable to study Euro- 
pean publications, because all the 
other clever people in newspaper 
business are on to what's new in 
America before we provincials 
get round to it.” 


‘Wi . , 
ili has 

ngs’ has group 

ad. section 

A “Group Advertising” section 
has been introduced into Willing's 
Press Guide, the 78th edition of 
which will be distributed through 
normal trade channels during the 
next few weeks 

This section facilitates direct 
reference to publications which. 
though not necessarily issued by 
the same publisher, offer space 
at combined rates 

Another new section, “Pub- 
iishers and their Journals” grou 
the productions of leading 4 
lishers. 

The number of pages in the 
new edition has been increased to 

1 


Adie eons the 


water 


Faced with the problem of at- 
tracting girls for training as 
nurses Oldham and district hos- 
pital management committee re- 
cently decided to advertise such 
vacancies in French newspapers. 

At the annual meeting of the 
committee last Thursday the 
chairman reported, “The experi- 
ment has proved very successful 
Nine girls have been appointed 


pupil nurses and five student 
nurses.” 
It is likely that more Con- 


tinental media wil] be used by 
the committee. 
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H. D. Rocher 


‘ity manager aan... 


Millikin F. R. Sammis 


for ‘Mirror’ group 


The ¢ 
f th 


Cool! rt Lid wt 


cae" NEWS ABOUT PEOPLE. 


Batten leaving 


Watneys 
John Batten is relinguishing his 
position of advertising manager 
Watney, Combe, Reid & Co., Lid 
Announcement of his appomtment 


on the sales and promotion side of 


{ 


Four big Odhams appointments: 
Hull is ‘Herald’ ad. director 


bE. HM. Hell has been appointed 
ivertisement director of the Dail, 
id. and John Rosswick, adve: 
coment manager 
These appomiments, consequent 
1 the recent death of Arthur G 
j Phillips announced by Odhams 
Lid. this week 
Hull, who, it 


ilso have a 


Alistair Millikin 
Aad gs, | 


Mr 
vill 


ms unders 
general re 
y for co-ordinating the 
nt side of Odhams 
joined the Daily 
and became advertiser 
imager during the war He 
on the staff of the 
for 20 years 
Rosswick has be 
with Odhams since 
ned John Bull He 
idvertisement manager 
son in 1934 


ood 
spons 
udv 
Newspa per 


Herald 


tose 


up 


uM 


wa 


Dail) 


viously 
nici 


en associa 
1928 


ed 

when he 
became the 

of that pub 

: and two years lat 
1. Gartand 

, f the A 


1.S.B.A. EXECUTIVE 
ELECTIONS 


C. B. Wrey, advertising manage 


dd M Milk 
Miss Beatrice boster 
“ ' 


4 the Imperial obacco 
it Britain and North 
Ad has been re-clected chairma 
G. A. Garrett, He ho ’ xecutlive commiutt of the | 
< ( ’ w porated Society of British Ady 
iow ! os William C. Thiele, Yardicy 
\ i tising mana ge! has been 
Peter Deverall, ted vice-chairman 
India ! * * * 
Lond John Ryan, vice-chairman 
* Lo Lid has succ 
Clayton Duncalfe as 
Heush Standards Instiuut 
count Waverley has been 
dem for the third yea 
(See Mainly Personal, page 204) 
* * * 
, 
Fred R. Samumnis, Alec a ae “ ar i eg Rip 
{ Mact Pp . y é ‘ te 


years 


Meta! 

ded ! 
kh 
on 


c 


Preston 
irly two 
imager He 
med company 
rton Lid.. a 
stablished firm « 
* * 
Lord Burnham 


hairman at the 


get 
bD. 


As 
iN.PLA 


Douglas Wilson, 


K. Liovd, 8 
” Li 


see am omportant 


newspaper publishing 
group is 


expected shortly 
* * * 
W. P. Wishart has joined Taylor 
Advertising Limited as an account 
and has been appointed 
director of the agency 
has specialised in industrial pub- 
heity with Gordon Hargrave & Co 
and Rooster Publicity 
* - 
Tom O'Gorman, 
public 


ASSOCLILE or 


iisement man 
D appointed 
‘. and 


we Pe 


Roches has » * 
' rotl who has been 
relauons officer of the Lrish 
Tourist Board (now An Bord Failte, 
n Enghsh “The Welcome Board’) 
incepuon, has been ap- 
ed general planning officer for 
Ireland 
takes 
capacity he 
to the organiser, 
Hugo McNeill 
* * 
Smith is resignin 
The Key 
he 


ple 
nanage 
d assoc 


NCE s 
s this 

Sunday 
Managers 
Odhams 


al 


place 


Home 

Next 
will be 
Major- 


- 
Miss Enid 
editorship of 
staff magazine. St! s leaving for 
he United States in the middle of 
August and will go on to Australia 
ly im 1953 Miss Smith has 
with Benn Bros., whom she 
b director of Asso- 
Services Lid. She 


*s after war service 


the 
Selfnidge's 
399% He will continue 

v { the group 
of the N.PLA 


as 
on 


come a 
cily 


* 

Ralph Jones, formerly circulation 
manager with =the 
Chron for 18 years, has beea ap- 
pointed circulanon manager of 
Befrow's Newspapers Ltd Wor- 
r held 
cir- 
to 


group, Stour- 


Lincolnshire 


wer 


: ces appointments 
vd Proprictors Jones 


} include that of 
with Bernard Alton ..\), manager and publisher 
non. J ounty Express 
* * 


* 


* - 


Lawrence Morgan 
has ned staff of Nevin D 
Hirst (Advertising) Ltd. as personal 
secretary to Nevin D. Hirst 


> 


d Miss Jovee 
the 


ntas Pty 
re 


Litd., Sydney 


visited 


rof Li who are agents for Hoover 

ilia Hoover Limited factory at 
a group of Hoover Export 
S. McNamara, export divisional manager 
i Companies son, W. M. Tribute, export advertising 
C. H. Crowtie, export manager and a director of Hoover 
Machines) Let fan Rose and V. C. Mumford. export manager. 
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Reaching out for life... 


No mother can resist the appeal of eager 
little hands. The world is every baby’s birth- 
right, and she seeks to give hers all that's 
best in it. For expert kindly counsel on a 
baby’s every need, modern mothers are 
turning to MOTHER AND HOME. 
In this authoritative publication, they 
recognise their best adviser. 


PHOTOGRAVURE . tif MONTHLY - “PAGE RATE an is “ 
W. BURNETT, Advertiemem Direélor, WELDONS LIMITED, IIESOUTHAMPTON STREET, WiC FEMOLE SAR 26 
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The whole truth 


FYNVUE article “Tell Youngsters the Truth About Provincial 
i] Advertising |, published in Aoverttser’s Weexty on July 17, 
has set the provincial doves cooing with ecstasy. It has set 

the cat among a few pigeons, to 

A mere “silly season” controversy, some may say. They would 
be wrong. There is a lot more to it than that. It highlights a 
confhet that has gone on for years, that is going on to-day, and that 
will, one hopes. go on for years to come. This is the eternal 
conthet between the idealists and the realists. 

Our contributor is on the side o! the realists. With his plea that 

the truth” should be told no one can quarrel, The danger lies in 
half-truth, Where he perhaps goes wrong is in allowing his 
obsession with realities to blur his appreciation of the value of 
theory 

Ideally, advertisers should be guided by the experts—their 
advertising agents and advertising managers. Only thus, say the 
theorists, can advertising be scientific and fully effective. They 
may well be right 

But in practice, advertisers, because they pay the bills, often 
claim the right to lay down the law. This right, even if exercised 
unwisely, cannot be gaimsaid Some, of course—and not 
exclusively the big national advertisers—do allow themselves to be 
guided by the experts; advertising has become such a matter of 
expertise that with a big appropriation there is little option. But 
very many, as our contributor reminds us, do not. They tend to 
regard the trained specialists not as professional advisers, but as 
hacks hired (in the case of agents at someone else's expense) to do 
their bidding. Very wrong-headed, no doubt, but it happens. 

The responsibility of the advertising business is to educate 
both its own “youngsters” and those advertisers who think they 
know all about advertising, but don't. The first is a domestic task, 
the second one of “public relations”. Both are closely related, 
for unless the “youngsters” are trained to become competent 
professional advisers, advertisers can hardly be persuaded to 
accept them as such 

Where our contributor does make a point is in saying that 
advertising trainees should also be told that advertising life in the 
raw does not invariably conform to the ideal. 

So let the “youngsters” be told the whole truth—that advertising 
should be scientifically practised, as an integral part of the total 
process of marketing, but that advertisers do not yet all see it 
that way. And that advertisers, after all, are entitled to the last 
word, 


@ Change of subscriber's address: Please inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect, and include present address in full as well as new address. 
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To-morrow’s Topics 


Publicity for new 
steel plan? 


ONDER these words: 


This is the only paragraph in 
the White Paper on the Govern- 
ment's plan for the iron and steel 
industry which refers to publi 
cuy 

Safety, health, and welfare of 
employees are clearly listed 
among the duties of the new 
Board. 

Surely the new plan calls for 
the goodwill of the public? 
Statistics are not enough. aie 


~—— —_—_— oo 


Effect of Butler 
cuts on paper 


| Hihans of the Butler cuts is 
now becoming visible in the 
volume of paper imported into 
the United Kingdom. In June 
imports of all types of paper were 
911.760 owt (valued = at 
£3,171,407). This compares with 
1,782,911 cwt (valued at 
£8,093.491) in the corresponding 
month of 1951 

For the first six months of this 
year paper imports totalled 
6.969 496 cw (valued al 
£27.651,577), as against 8,819,248 
cwt. (valued at £34,256,393) 

Coupled with reduced produc- 
tion from home mills due to the 
current recession, these figures 
indicate that substantially less 
paper will be available in the 
latter part of the year. This situa- 
tion might easily presage a return 
to conditions of relative shortage 
should there be any appreciable 
revival in demand 


~—  — oe 


Outdoor advertising 


decisions 


N a recent note on outdoor 
advertising decisions by the 
Minister of Housing and Local 
Government, it was suggested 
that these might be taken as an 
indication of the shape of things 
to come. One reference Was to a 
gable end site. From this it has 
been inferred (though the note 
did not say so) that the Ministry 


is hostile to gable end and flank 
wall advertisements generally 

While the Minister's decisions 
do indicate which way the wind 
is blowing, especially when they 
are explained by a policy state- 
ment, they cannot always be re- 
garded as recedents The 
Ministry, perhaps fortunately, 
does not maintain rigid consist- 
ency. Each case is considered “on 
its merits.” It would be wrong, 
therefore, to assume from one 
refusa! that objection is taken to 
gable end or flank wall! advertise- 
ments as such 

—_— —_— = 

Unesco is now considering 
what may go down to history as 
the Curtis-Willson plan They 
are studying the findings of W. T 
Curtis-Willson, past president of 
the Newspaper Society on alter- 
native sources of newsprint sup- 
ply He favours use of the 
bamboo family, which grows 
forty times faster than spruce 

_— 


Postal rates: no 


cause for alarm 


HE British Direct Mail Ad- 

vertising Association is not 
smitten with alarm and despon- 
dency over the warning uttered 
by Mr. Gammans, Assistant Post- 
master General, that it may be 
necessary to raise the 24d. rate 
for letters. For one thing, as the 
Post Office authorities have 
pointed out, Mr. Gamman's state- 
ment was, m fact, merely a hint 
of what may happen if there are 
further substantial wage in- 
creases to be met. 

Nevertheless, the B.D.M.A.A 
will maintain a vigilant attitude, 
and jt had already reminded the 
Post Office that, as the watchdog 
for an important body of con- 
sumers, it is entitled to be kept 
fully apprised of any proposed 
changes. 


—_— —_ — 
Although the Government 
have declined the responsibility 
of running a “Buy British Tex- 
tiles’ campaign, the industry is 
being encouraged to make extra 

efforts in Coronation year 
Sir Raymond Streat, chairman 
of the Board of Trade’s textiles 
working committee on exhibi- 
tions and fairs, is sending a letter 
to the organisations represented 
on the commitiee urging every 
section of the sextiles industry to 
join in making a major effort at 


the 1953 BAF. 


t Advertising Rate 


8S FLEET STREET, LONDON, E.C4. 


More than 120,000 houses in Bristol. . . 
reach these prosperous households 
through the EVENING POST which 
* goes home” each day to more than 
90,000 of them. 


Contact our London Advertusement Office 
CEN. 8261-8262 
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FOCUS ON MARKETING—10 


ashing yoursell these 


st to be dropped by 


should do in vastly 


he should assess his abi 


customer see what | 


Are the contents standard” 


What is your delivery service 
like? Is your despatch service 


4 


do you attend to your 


quality of method, Not merely 
the quality of the product, but : 
What is your sales service 


sonal salesmanship, advertising 
and sales planning. 


proper day's work 
Do you back them up w 


Check list for selling in 
a buyers’ market 


LGERTON, managing director, Counter Products Lid. 


en the missing ingredient in the plan for selling in a buyers’ 
sndising, salesmanship, advertising and sales planning by 


Then revise your methods in the light of the answers 


s casy to-day to get facts 
markets There are more 
avaradiec U there nave 
been, and there are many 
credited organisations that have 
{f renanie formation on 
There is always the possibility 


expanding a market and some 
nufacturers have done it by 


tactics of heavy advertising 


intensive selling The eXpan 
sion of a stable market should be 
the united efforts of interested 
nanufacturers, and not by an 
fividual The individual in the 
run is shouldering part of 
mpetitors seving costs 
us assume it the manu 
cturer knows what he wants in 


13 SEARCHING QUESTIONS 


What is the pack like? 


them, and when you get 
them can your staff read 
them Do they know al 


about your product? 


Do you give a standard range 
of discounts? Do you have 
in unwieldy range of special 
terms to different types of 
customers? Do you get com 
from customers that 
customers are getting 

terms Have you 


yu liscounts too 


frequently 


Is your price competitive? 
is ur selline effort com 


Do you know the most suit- 
able outlets for your pro- 
ducts, or do you leave it to 
the discretion of your sales- 
men? 


What is the availability of 
your one to the public? 


H ive \ we a sufficiently 
irge dist ribution? Do you 
rea ie th if ay th dec reased 


purchasing capacity a static 
distribution can't give you 
einer ve tur ver you had 
eA urnover you may 
want? Do you expect your 
tine sales force to get 
vou the ext distribution 
“ May need 
What is your show material 
like? Is there enough of it” 


¢ way of additional turnover 
and discuss Aow he can get it 
Let us assume also that it is there 
to be got 

There is a deal of emphasis on 
test campaigns, making special 
efforts in flagging territories, per 
capita consumption buying 
nabits availability, bonus 
schemes, striking a new note in 
advertising, salesmen’s quotas 
and the rest of the usual! 
formulas 

These things are the elementary 
principles of marketing Any 
good executive can get out a 
plan There are precedents of 
narketing successes available for 
anyone to browse over. Produc- 
ing a plan is routine stuff. Turn 
the handle of the executive 
machine and out comes a plan, a 
200d one nine times out of ten 

So there we are All the in 
eredients. You have the product 
you know what you want, and 
vou have the plan for getting it 
You think you can get it, and 
you don't! 

I suggest that there may be 
one thing missing. It isn't in 
the plan. You can't find it in 
the textbooks, but you'll find 
it im the precedents of old 
marketing successes if you look 
for it. It is quality of method. 
It is the quality of the instru 

ments vOu use in carrying oul 
ur plans, not the quality of the 
roduct and the quality of your 


’ 


Look at the progress of your 
product from factory to user and 
isk some searching questions, 
such as those set out below 


What steps do you take to 
get it on display? Is it too 
big to stay on the shop 
counter? Is the subject matter 
really relevant to your sales 
appeal? Is the show material 
consistently good? Are your 
counter boxes difficult for 
the retailer to set up? Are 
they an awkward = shape? 

How much wastage do you 

have? Is your dealer material 

part of your advertising 
plan? 

Do you ever check the rate 

of sale of your product in 

kev outlets, and those of 
your competitors? 

10. De you accept your sales- 
men’s version of trade con- 
ditions, or do you go out 
and check independently? 

Il. Do you always keep faith 
with the retailer when you 
romise him advertising sup- 
port? 

12. Have you the right contacts 
with your advertising 
agency? Are they aw fait 
with your selling policy? 
Can the public understand 
your advertising? Are al! the 
facts of your selling set-up 
known to your agents, and 
do they understand them”? 

!3. Do you expect the retailer to 
sell for you without any 
help? 


< 
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listeners tend to be con- 
scious that transcribed  pro- 

Il . t »| . t tl . y} t d a are second a 
: m many countries, however. 
ou 0 s¢ ec te rig l sponsore such as South Africa, transcribed 
programmes are the rule, because 
it ts impossible to meet the ex- 


radio or Ta V. programme pense of first-class specially pro- 


By Godfrey Howard, who, Sensing ogres 


HEAD OF RADIO, FOOTE, CONE & BELDING LTD. 


Rom 4 creative poimt of learest will as a rule listen to it leaning towards men or women Sammes. < this 
view a wide gull separates So forget the product when is permissible depending upon ———t —. = back- 
radio from television. But the YOU are listening to specimen which sex the sponsor 1s selling tiv a - are i 
same principles apply to choos programmes Any programme tv a 7 for the first 
Apc 4 that is good enough to attract a A prospective sponsor or his 4% Padio programme for 
ing programmes, because the iveg audience of say 3 million agency can buy either a tran. “me or who are faced with the 
audience conditions are the 4 good programme for adver scribed programme (a film in the Prospect of selecting television 
same, small groups listen or tsing amy product that those case of TV) or he can have a pro shows soon. 
lookin” in ther own homes ' million might be persuaded to gramme specially created A “= 2 ao —— 
Almost every day, one hears buy transcribed programme, because 
f an advertiser who has asked There is some danger in choos it has already been broadcast else 
™% for a radio programme for some ng @ programme that will appeal where, is surprisingly low-priced duced programmes. Audiences 
where or other in the world that only to men or only to women (usually the production cost has im these countries are accustomed 
" tein” with the product for such a programme can only been more than covered by the ‘o programmes not specially pro- 
f advertised succeed when broadcast at sale of the programme for broad- duced for them. But even here, 
. This request shows a mis special times Radio Luxem casting in other countries), But it few transcribed programmes have 
; rehension of the whole baus  bourg, for example, broadcasts is worth remembering that tran- the attack of a programme which 
| sponsored radio sponsored programmes in English scribed programmes never seem the audience feels has been 
Tha function of the radio pro only during the evenings. And completely successful when they specially produced for them. 
gramme to attract the larwest the evenings are the time for are offered to an English aud: Nearly all the most successful 
ossible audience, so that the family listening, so neither an ence. Such programmes are pro programmes are based on a simple 
: lvertiver's ommercials are exclusively feminine nor an duced specifically for, say, an idea It is an axiom amongst 
1 heard by the ereatest number exclusively masculine programme American or an Australian radio producers that simple, 
y If the programme uself doe will receive good listenership audience, and they seem to miss almost commonplace ideas, re- 
‘ the selling (instead of leaving « During such family listening their target when broadcast to an = peated in programme after pro- 
: » the mmercials’). only the periods, programmes must have audience accustomed to B.B.C. gramme will gain and maintain a 
; iver and hiy nearest and universal appeal, but a slight programmes specially devised for much larger listening audience 
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copy 


If you must pick paper with a pin 


we don't want to spoil your fun. But as a sensible 


and practical alternative we offer to artists, art directors, 
advertising managers, studio managers and print buyers the services 
ot our paper consultant who is both knowledgeable about technicalities 
and very well informed about supplies. Spicers have been 


a household word on paper for three hundred years. 
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The 

NEWS CHRONICLE. 

month by month in 1952, is 

altracting more and more 
new readers 


DAILY NET SALE during 1952 


JANUARY 1,387,411 
FEBRUARY | ,408,343 
MARCH | 393,772 
APRIL 1,401 929 
MAY I 420, 263 


JUNE 1,427,987 


They get things 
STRAIGHT in the 


- NEWS CHRONICLE 


W. E. TOMLIN, Advertisement Directo 
Bouverie Street, London, E.C. : 
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How to choose a programme—continued 


Jury 31, 1982 


They buy it because .... 


lt Gives the 
News of Media 
and Markets 


7 out of every 10 copies of Advertiser's 
] Weekly*® are sold to the actual buyers 
of advertising Space, Services and 


Materials. 


Its up-to-the-minute news of media and 
markets, its know-how articles, tell them 
where and how to get the best value for 
money spent, 


(July - Dec 


1YS1) 


8,243 copies weekly 


Advertiser's 
Weekly 


Pf pour ! a 


i entirely to advertising 


19° FLEFT STREFT. LONDON, E.C4 
Teleptomse ClHAncery 88464 (15 tees 


than a series of programmes in 
which mew and brilliant ideas 
are nstantly being introduced 

Remember the long-lasting 
suceess of such a simple pro 
gramme as the B.BC.'5 “Twenty 
Questions 

If the airtime to be filled is 
only a quarter-hour a week, it 
must be remembered that any 18 


ninute programme has inevitable 


limitations There are very few 
1S-minute once-a- week pro 
grammes that build up a 
regular following 


30-minute shows 
build up following 


Of ¢ make your I$ 
programme as good as it 


urse 


in be, but aim, in the first place 
it & programme that is easy to 
Sten to \ fea good ¥)- 
minute programme js another 
natte because if can make 
millions of people go out of their 
way to listen or view regularly 

How can one judge a presenta 
tion programme when it is played 

r’ The only safe answer to 


that question is--experience. It 

the most hazardous thing imag 

able to try to assess in advance 
he pepuiarity of a show An 
experienced radio writer or pro 
ducer can guide you to some ex 
tent, because if he is any good 
v all he will have “radio sense,” 
im instinct for what is good and 


1D. MAN’S BOOKSHELF 


Future for 
self-service 


ine Self-Service 4 Practical 

Ge s ‘ wery Retailing 

Pe kG : amd Arthur F. Arneli 
ewick & Jackson Lid 1%.) 


In ten years time most grocery 
shops and many ty s of produce 
shops w be « sting on self 
’ < WINCIPlE 

This forecas nade by the 
suthors of this useful littl hand 
hook ) t wh are directors 

f Express Dairy Co., Ltd. This 
company has b among the 
piencers of this kind of retailing 
t s country 

The book, mainly directed at 
cla $ Naintain that because 
sc lf service " -aSCS turn-over 
ind educes eads, many 

tuilers at present sceptical of its 
» ality w find themselves 
ted 

( hapters ina the effect 
which self-service is having on 


splay of goods 


Photo-lithography 


Practical Pho howraphy ty Cc 
Mas Willy ' tdut edited 
and +f acd yy G ft Mensengc! Se 
Isaac Pitman & Soms. Led. 24s) 

It is a not uncommon com 
pia hat few people in adver 

sing understand really well the 
medium by which they persuade, 
name printing. A better under- 
standing of the processes of re- 


argued, would 


what s bad n a radw 
programme 

Here are a few tips: Look for 
warmth quality in the 
production and acting that 
enables a programme to come to 
life in the minds of the listeners 


the 


script 


This is not an easy quality to 
describe, and perhaps only listen 
ing (or viewing) figures wil! reveal 


the programme that has or has 
not got it 

For buyers of transcribed pro- 
grammes, here ate a few points 
to check 

1. Would the programme 
appeal to the audience in the 
country in which it is to be used”? 
2. Is the programme “dated”? 
Transcribed programmes are 
sometimes several years old, and 
nothing makes listeners switch 
off their more quickly than 
+ feeling thar the programme is 
stale 

3 Does 


> 


sets 


the complete series 
sustain § interest”? No experi 
enced executive would buy a 
transcribed series without hear 
ing nearly every programme in it 

Lastly, here that will 
save you a lot of heartache, once 
the programmes are the air 
individual opinions of a radio pro- 
gramme simply do not matter 
Only a listenership ratine based 
on a reliable survey can indicate 
whether a programme is a 
success 


is a rule 


on 


improve the chances of success 
of a campaign 

It is certainly 
majority of 


true that the 
advertising execu- 
trves would find it difficult to 
describe accurately how photo 
lithography works. This book will 
not only give them the answer—it 
will show them the wide 
limits of this process and suggest 
ideas on how a job can be done 
better 


also 


Of particular interest is the 
section on methods of colour 
reproduction This is sub 
divided into sections on colour 
work im general, direct colour- 


separated negatives, direct six- or 
seven-colour work, indirect 
colour-separated negatives 


various indirect other methods 
collodion emulsions, and projec 
tion..-E.M 
~ 
BRIEF... 

London Guides and Maps 
(A.PS.O. Ltd. and Geographers’ 
Map Co., Ltd, Ss.) under the 
headings of sights, shops, restau- 
rants, services and maps dis 
cusses almost everything from 
styles of church architecture to 


newspapers An ingenious 
tabulating system packs a great 
deal of information about shops 
into a small space 

* * 


Where to Dine in London and 
Paris (Ram's Head Press, 3s. 6d.) 
Advertising people who enter 
tain frequently in the course of 
business, or who occasionally slip 
over to Paris for a break, will 
find the 1952 edition of this fas- 
cinating booklet useful 
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When the case concerns Publicity 
you can be sure of 


The Judgment 


of the 


BENCH 


Agency 


In claiming to be good judges of appeal to the 
public, we are not guilty of regarding them only 


as a mass of categorized robots moving in 


statistical grooves. 

Statistics and charts do figure in our judgment but 
our eventual findings have always been that Mr. 
and Mrs. Everyman are individual, living, breath- 
ing human beings rather than extracts from a 
printed column headed — “CITY SIZE X, 
INCOME GROUP Y or AGE GROUP Z”. 


Other simple truths in which we firmly believe 


are °-— 
—that space costs money—a great deal of money, 


—that the world’s greatest speeches and writings 
have been composed with simple words, 


We make no apology for the fact that there’s 
nothing very “smart”, “streamlined” or “high- 
powered” in the above. In fact our whole case 
rests upon the belief that human nature isn’t like 
that either. But if you have an advertising prob- 
lem in which you fee! that a bit of human under- 
standing and selling experience might be helpful, 
we should appreciate an opportunity to prove to 
you that we are quite— 


Good JUDGES or APPEAL to the public 
Th BENCH Agency 


Governing Director T. E. BENCH 


T. C. BENCH LTD., Advertising Advisers and Contractors 
185, UXBRIDGE ROAD, HAMPTON HILL, MIDDLESEX 


Telepbome : MOL ES EY 3101-3102-3103 
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Have this superb 


duplicator demonstrated 


in your office alongside 


any other mak. 


SERIES Il 


make your own decision! 


TEL: HOLBORN 7622 


17 SOUTHAMPTON ROW - LONDON - w.cy - 
Branches throughout the country 


RONEO LTD - 
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DIRECT MAIL ADVERTISING 


plans into 


describe direct mail in 

this country as being at the 
cross-roads would be easy but 
imaccurate. To say that it is 
gathering strength for a most 
impressive move forward 1s, 
however, correct. And, 
although the role of prophet is 
notoriously risky, | believe the 
juture pattern is becoming 
clear enough tor us to attempt 
a dehnition, 

we can find a ciose analogy in 
what happened in the realm of 
press adverusing some ycars ago 
yecause the same 1s happening in 
direct mail] now. The cariiest 
purveyors of advertising, at least 
im modern times, were the space 
brokers who took orders from the 
client. If the advertiser wanted 
a certain space he went to the 
agent who had it for sale. This 
went on until men like Sir 
Charles Higham and Sir William 
Crawford realised that there was 
so much more involved. To cover 
30 years in a sentence, the service 
agency as we know it to-day 
came into being. It is, of course. 
still developing. 

Side by side with this agency 
growth went the development of 
production services — printing, 
blockmaking, and so forth. That 
conflict—although it was more an 
evolution than a conflict—is also 
resolving itself into a clearly de- 
fined pattern. To-day the adver 
tiser can buy excellent printing 


@ What future for the direct 
mail agency ? 


Will it become an adver- 
tising force or a produc- 


tion service ? 


What are the limits of such 
an agency's functions ? 


@ How can it fit into the 
marketing organisation ? 


PTeTISTII TT 
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from a printer. He can also, and 
does imereasingly, buy printing 
trom his advertising agent, not as 
printing but as advertising, de- 
signed and produced as part of 
the overall advertising plan. The 
fact that the same printer may 
produce literature for the client 
and advertising tor that same 
cleat through his agent, is merely 
one of the parallels in the 
analogy. 


Suill largely a 
production service 
Direct mail is to-day awaiting 

its Mignam and its Crawford. And 

I believe u will find them. Con 

sider the evidence: Direct mail 

has been-—-sull is largely-—a pro- 
duction service with vendors 
offering their particular type of 
production, akin to the old space 
broker. If the advertiser wanted, 
or could be persuaded to have, 
that method of production he 
went to that producer for it. Such 

creative service” as there has 
been was planned more to sell a 
production service than as adver- 
tising (Compare the creative 
printer of pre-war days whose 
ideas, quite properly, were de- 
signed to feed the plant and 
processes he used.) 

A further point in the analogy 
is that probably 90 per cent of 
direct mail advertising still orig 
inates with the advertiser; this is 
comparable with the days when 
the agent was told what space to 
book. It ts a fact that many a 
company which would not con- 
sider allocating a further £2,000 
without the advice and guidance 
of its agent, will cheerfully em- 
bark upon direct mail because 
someone thinks “we ought to do 
a spot of circularising.” (To be 
fair. there has been little alter 
nativ Few advertising agents 
have as yet given as much study 
to direct mail as they have to 


other non-press media such as 
posters or films.) 

HW here among direct mail prac- 
titioners are the Highams and 
Crawtords who will, or even can. 
tell 1 advertisers that direct 
mail is as much advertising as the 
rest of his appropriation? 


Our job is to translate marketing 
names and addresses 


By ROBB HOLLAND, 


So much for the analogy. 
Waat ot the future? 

al the comparison we have 
Made ig CVC feasonadiy correct, 
wien we May CApect to se Ue 
same development im ducct mail 
a> Look place in press advertising 
We shali hear jess taik of “mau- 
ing shots” and more discussion 
on how direct giail can be 
pianned over ime year wila the 
same Skill @ag aulnorilative ad- 
vice a8 Press OF poster advertus- 
ing. We shail see tne rise of ad- 
verlising peopic qualied io direct 


mail, Dol as production, but as 
adverusing, Who Can iniiate these 
discussions. they wil be the 


sort of people wao do not regard 
direct mail in terms of envelope 
addressing or “mailing” but as 
an advertising force im its own 
right, worthy of imclusion as ao 
integral part of the overal! adver- 
using budget. (kt is a salutary 
thought for those of us in direct 
mail that to put our catalogue of 
“lists” om front of an advertiser 
and leave him to choose 6 like 
an advertising agent offering a 
chent Advertisers Annual and 
waiting for him to select the 
media!) 


Sit in at 
plans meetings 


In my prophetic mood | sce 
direct mail practitioners able to 
translate “marketing” into names 
and addresses—and vice versa. 
They will “sit in” with the adver- 
tiser—and | hope with his agent 

when the year's markeung 
plans are under discussion. They 
will prepare a report showing (a) 
how the market can be defined 
in terms of direct mail and (b) 
their suggestion for its cultiva 
tion, together with the budget 
needed. Instead of “insertions” 
they will talk of “mailings,” for 
“media” they will suggest care- 
fully selected lists of “prospects” 
(not “addresses”). Their terms 
will differ but their language will 
be the language of the advertising 
agent 

Having thus integrated their 
direct mail plans into the adver 
lising programme— instead of al 
lowing direct mail to be the little- 


sales director, Simmonds Postal Publicity Lid 


considered adjunct to the budget 
i low olten is to-day—these prac- 
tuloners of the future will carry 
oul the agreed pians. They will 
pian direct mau as advertising, 
they will carry & oul as produc- 
tion sifce, il they cannot do both 
they will Dot De giving the clicni 
the service he already gets and 
soould get trom his agents. ht is 
not the metnod bul the mentality 
that is changing—the under- 
sianding is gradually spreading 
that direct mail is aM advertusing 
torce before u w a production 
service, 

* tut where does the advertising 
agent come wm? 1 Delieve the 
attitude of the agents to direct 
mai will have a most important 
bearing on the whole future ol 
advertising—not only of direct 
mail itself. 

Since | am hazarding my 
reputation by putting thoughts 
into print 1 will state my faith: 
1 believe that direct mail is adver- 
tising and therefore logically the 
province of the advertising agent. 
it should be handled by him as 
part of the services which pro- 
vide his legitimate remuneration, 
whether from commission or fee, 
and should certainly be under his 
direction because he is respon- 
sible for the whole marketing 
concept. 

The fact that so many agents 
still fight shy of direct mail is 
linked with the fact that few 
practitioners themselves have 
studied it as advertising and few 
chents have as yet recognised it 
as worthy of the agent's atten- 
tion 

I believe the whole develop- 
ment is taking place together. 
Advertisers will soon demand 
that direct mail be integrated 
into their budgets, agents will call 
in specialist direct mail units (as 
they do poster agencies or film 
units), and direct mail practi- 
tioners will be qualified to work 
with the agent and for the client 
in a partnership profitable to 
themselves. to the co-ordinating 
agent, and to the advertiser. | 
do not think it will be long before 
we sce this co-operation more 
widely in practice. It is the next 
“move forward” which 1 
envisage. 
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“Make a plate of it” 


Whenever a job crops up in the office which entails some new 
form of printed matter—a letter to customers, an explanatory 
leaflet, a new type of Progress Form, a revised price list, etc., 
etc.—then the simplest, cheapest, and quickest method is to 
“make a plate of it” and run off sufficient copies on the 
Rotaprint. Kaye's Rotaprint has made itself indispensable in 
thousands of modern offices because it is more than a 
duplicator. Full particulars and an interesting portfolio of 
specimen work is available without obligation on application 
to Kaye's Rotaprint Ltd., Honeypot Lane, London, N.W.9. 
For your convenience an enquiry form is provided below. 


_KAYE’S 


Reza ation 


AME ie 


IMPORTANT : For the fullest technical advice 
free from extravagant claims, the full name— 
KAYE'S Rotaprint Ltd.—is important, for it is a 
guarantee that you are dealing with a genuine all- 
British organisation of 25 years standing, having 
the technical qualifications and manufacturing 
resources necessary to provide consistent long 
term service. 


focese Se ~meeaqeress@ meron 
To KAYE'S ROTAPRINT LTD., Honeypet Lane, London, W.W.9 = | 
i Please send me, without obligation, specimens of work . 
' printed on the Rotaprint and turther details of the machine. | 
' ' 
| NAME. stiaeitiiiaaianennaities : 
1 ‘ 
' ADDRESS .... — oe ; 
Pr ' 
! 

* I I vn nner eeomerenennemm at oS 
, 8! | 


DIRECT MAIL ADVERTISING 


Cheerful, original 


Jury 31, 1952 


(Keystone photo 


—and it worked 


[He “first-ever advertising 
campaign to penetrate into 
prospects’ bathrooms and stay 


there” won for Ralph Judson, - 


head of B.B.C. publications ad- 
vertisement department, the 
Kirkland Bridge Silver 
Tankard. This trophy is 
awarded each year by the 
British Direct Mail Advertising 
Association for the most 
original one-letter campaign of 
that year. 

The letter which won the award 
is cheerful and very brief, no 
more than a dozen lines lon; 
including a five-line doggerel. lt 
is accompanied by what looks 
like a rather untidy piece of 
fibre-board with the message, 
printed apparently none too neat- 


ly, on the two larger sides: 
Radio Times Sweils Sales.” Mr. 
Judson’s letter gives simple 
instrucuions: 


For some time | have been 
looking for a method of demon- 
strating, quickly, by some 
mechanical means, the effect of 
an advertising campaign in the 
Radio Times” on the volume of 
the advertiser's sites 

The enclosed piece of “fibre” 
does this, in my opinion, most 
effectively. No, | am not re- 
ferring to the slogan printed on 
both sides . 

Now, please, carefully pick up 

the “fibre,” 

Don't bend it 
Don't scratch it 
Don't notch it 

place it in a basin of water 

and . just watch it 

And when you follow these in- 
structions you find the “fibre” 
expanding into a sponge. 

The whole thing is supremely 


simple and, at first sight, not 
particulariy striking. Yet man’s 
curiosity being what it is, and 
perhaps because of the apposite 
charm of the whole idea, this 
campaign has been supremely 
successful. Mr. Judson reports 
that by the time only half of the 
2,000-odd letters and sponges 
had been sent out, new business 
worth £65,000 had been traced 
directly to the campaign. This 
is not, of course, a great deal in 
terms of the turnover of the 
Radio Times; but neither is it a 
large proportion of the orders 
(as well as goodwill) which have 
since been coming in or which 
will come as and when new 
appropriations are allocated. At 
the same time, people in advertis- 
ing have been talking about it 
and writing their comments 


One old friend commented: 
“It's all very well, Judson, but 
when are you going to grow up?” 
Letters have come from all over 


Europe, as well as from. the 
United States 
The effort is cheerful. and the 


comments upon it (after much 
splashing in many offices), were 
cheerful, too. But the objective 
of the campaign of which it is a 
part are far from frivolous 
Earlier this year Mr. Judson fore- 
saw a general trade recession. 
This would, he realised, have a 
shrinking effect on the advertise- 
ment revenue of the Radio Times. 
So he planned a mailing cam- 
paign to guard against the posi- 
bility of a sudden drop. Main 
shots in this campaign were to be 
two booklets: One giving a 
breakdown of the circulation of 
the Radio Times by counties and 
the other, based on Radio Times 
advertisements in ADVERTISER'S 
WEEKLY, consisting of analyses 
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Jury 31, 1952 


a woman may do it with a hat 


4 man by standing on his head. A child by shrieking 
to high heaven. But when you're out to gain an audience 
for vour sales message, individual distinction is often best 


achieved by the skilful use of Direct Advertising. 


CHADWICK-LATZ LIMITED — creators OF DIRECT ADVERTISING 


PUBLICITY MOUSE DYOTT sta NDON Wer TEMPLE BAR 26461 


USA * FRANCE . sO D SWITZERLAND traty 


for the most authoritative 
advice on 


Direct Mail Advertising 


envelopes in I minute... 
Speedy, money saving and efficient is the excellent 
1.C.C. machine. 

Designed to aid the smooth running of your 
| organisation, it will deal with envelopes of any 

DIRECT MAIL CENTRE reasonable width and thickness. 
Hand or power operated. Reliable in performance 
LIMITED We will be happy to demonstrate in your office the 
28 DENMARK STREET, LONDON, W.C.2 


Telephone: Temple Bar 7982 (10 lines) 


a 
af € ENVELOPE SEALING MACHINE 


International Coin Counting Machine Co. Lid. Alexandra Road, 


| Enfield, Middleses Delephone Howard 1886 
PRACTITIONERS IN DIRECT MAIL ADVERTISING | (00) wen vero A ee aan a eam diane 
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ADVERTISER'S WEEKLY 


+ MORE AND MORE 


ADVERTISERS 


and their AGENTS who want 


WALUE FOR MONEY 
are calling in 
Britain's fastest-growing 


3 15 NEW ACCOUNTS IN 10 MONTHS 


Jury 3, 1952 


DIRECT MAIL ADVERTISING 


Cheerful, original, and it worked-—continued 


* | ; 4 latest plhet 
; “MODEMN Postal Publicit) ~ 
} telie why abd will he lanai oe 


} va reques! to “7, 


, = bal 
POSTAL PUBLICITY Lid. 


62.64 PE CKHAM RYE, LONDON, 5.6.15 
Telephone: ! 


Keeps All Your Papers in 
Orderly Form— 
Reminds You of Urgent Matters 


N° other means will do more to case 
‘ ' 


rv work of your executives and 


nanagers and free them from petty 


uls and minor matters; for this 
cutive’ s “Desk Secretary” ts a com- 
cle desk organiser, It keeps in orderly 


form and helps you to deal swiftly 
amd systematically with all your papers 


rrespondence, and automatically 
minds you of all commitments and 
er o be attended to 


This almost-human device: 


Shows you at a glance all letters. papers 


dmouments requirme attention cach day 


temures rrespondence Deine answered on 


s* uits gO Out ang are followed up 


hs after matters pending ang brings 


them continually to your notice unt! finally 


Prevents howe 7 mportant paper and 
dhe ume nts 

Keep your desk dear af iter and all 
‘ur papers systematically fied 


ves You Wmmediate access tO any special 


papers ideas, price lists, agreements, ct 
~- = —-Fill in and Post this Coupon TO-DAY- ~~ 
Business Publications, Lid 180 Flees Soveet, London. E.C4 


1 enclose remittance of for whieh please send me 


Secretaries (PF map) at 428 cach in 


Name 


Addr ows 


Supplies are short — Order | 
NOW 


we eee 


of replies to various keyed adver- 
tuwements that had appeared in 
the Radio Times 

Mr. Judson was looking for a 
follow-up to this campaign, 
something to stir interest and 
produce positive action. Then 
one of his representatives brought 
from Sponce!l Lid. (who them- 
selves advertise in the Radio 
Times) a couple of sponges com- 


Directed at YOU! 


Did you, not long ago, receive 
a strange piece of fibre which, 
when placed in a bowl of water, 
expanded into a sponge? If you 
did, the campaign described here 
was directed at you’ It was run 
by the “Radio Times,” and the 
object of the exercise was to 
demonstrate mechanically — the 
eflect on sales of advertising in 
that paper The campaign has 
been awarded the B.D.M.A.A.'s 


annual award for originality 


pressed by special machinery to 
save export shipping space. Mr. 
Judson took one home The 
wonder of his family when he 
demonstrated his little trick gave 
him the idea that these sponges 
would serve as the third link in 
his campaign, the final psycholo- 
gical assault 

Recipients, he calculated, 
would think about his paper in 
the way he wanted them to think, 
constructively, analytically; the 
sponge would shock people into 
an examination of the results to 
the recipient of Radio Times 
advertising. 


A little careful calculating 
showed that the approach would 
have to be jovial. The expan- 
sion of the sponge was round 
about 2,000 per cent—and Mr. 
Judson could hardly hope to 
persuade people seriously that 
the paper had such an effect on 
sales, nor, indeed, did he wani 
to do so 

Next, 25 sponges—at 2s. each 

were ordered and sent out to 
a mixed test sample of old 
friends and “waverers.” Two 
orders came almost by return 
not to mention the comments of 
the old friends! The idea cer- 
tainly seemed worth pursuing 
So Mr. Judson ordered 1,000 
sponges and sent them to 
“waverers” and to advertisers 
who had cancelled their contracts 
Since then, requests for sponges 
have come from all over the 
world and over 2,000 sponges 
have been distributed 

A lecturer asked for some to 
assist in a demonstration 

Twelve were sent to U.S.A 

One recipient asked for a 
second sponge, he had not had 
a bowl to hand and couldn't get 
the now expanded sponge out of 
a narrow-necked vase! 

Another wrote back that he 
followed the instructions care- 
fully; the fibre had certainly ex- 
panded greatly. But having left 
u for a few days it had con- 
tracted again to about one-third 
of its expanded size. What did 
this mean, he wanted to know. 
“It means,” retorted Mr. Judson 
promptly, “that it isn’t enough 
just to advertise in the Radio 
Times You have to go on 
doing it to keep your sales up!” 

—ERNEST MANSON. 


Seven cardinal rules for 
direct mail success 


LANNING direct advertis- 
ing calls for detailed co- 
ordination of many complex 
elements,” says Edward WN. 
Maver J.. in his book, How To 
Make More Money With Your 
Direct Mail (Printers Ink Busi- 
ness Bookshelf, published jin this 
country by Ernest Benn Ltd, 
40s.). He then proceeds to give 
seven “underlying principles.” 
These rules, he warns, are no 
cure-all for careless analysis, 
sloppy planning and sick direct 
mail. But the author concedes 
that the direct mail of a man who 
follows and adapts these rules 
properly will “stand out like a 
fur coat on a bathing beach on 
the hottest Fourth of July.” 
These are the seven rules 
1. Know exactly what you 
want your mailing to do for 
you 
2. Write your copy so that 


your recipient will know 
what your product will do 
for him 

Make the layout and format 
of your mailing tie in with 
your over-all plan and ob- 
yective 

4. Address each mailing piece 
(correctly) to an individual 
or company who can buy 
the product or service you 
have to sell. There is no 
doubt that the list is the 
absolute foundation of suc- 
cessful direct mail. 

5. Make it easy for your pros- 
pect to send you an order 
or an inquiry. 

6. Tell your story over again. 

7. Test every mailing you 
make. 

The book consists chiefly of 
an claboration of these rules, 
with many examples of success- 
ful schemes. 
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DIRECT MAIL ADVERTISING 


Maximum response 


demands good timing 
By C. N. Ian Harris 


managing director, Bisley's (Consultants) Lid. 


B4e timing will wreck many 
a hopeful enterprise: good 
timing may just catch the tide 
So with direct mail 

When the campaign has been 
planned, the objective clearly 
defined, the copy written, the 
literature prepared, the envelopes 
addressed, and when al! is ready 
for the shot to be fired, then 
even though timing may have 
been a point of prime considera 
tion all the way through; the 
right season of the year, the right 
week of the month and the right 
day of the week—=still, to the last 
moment, the question of timing 
must give Us pause 

For this reason it is unwise to 


SAMUEL JONES 


&CO.LTD. 


53, VICTORIA ST. SW 


Est. 1908 Phone : Hol. 8641/2 


87/93 LAMBS CONDUIT ST., W.C.! 
Directors : 

P. Millward, F. Halls 
House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing. 
Folding. Enclosing. etc. Sandwich 
Boardmen. Street Paper selling 


make an inflexible plan. If rigid 
mailing dates are imposed upon 
the campaign then the whole 
thing becomes little more than a 
gamble. Very often it is impos- 
sible to keep the date fluid 
Frequently there is no need to 
worry: the gamble comes off. But 
it is very important indeed to 
have a clear understanding of the 
hazards 

Vivid in the memory is an 
example of the unfortunate 
timing of a big national press and 
poster campaign. A campaign of 
that kind, involving space reserv- 
ations on a large scale, with a 
complex organisation set in 
motion weeks or months in 
advance, cannot be kept fluid in 
the matter of timing. A political 
crisis comes along, or a strike, 
or the death of a public idol, or 
i severe stock market slump, or 
some other thing which causes 
those dreaded black clouds of 
public disquiet to gather over- 
head. 

Direct mail advertisers are just 
as vulnerable to such hazards 
Campaigns which are allowed to 
eo forward at such times will 
surely fail by comparison with 
those which are more delicately 
timed 

It is often possible to organise 
1 marling down to the last detail 
saving only the date on the sales 
letter, and then slap that on at 
the last moment, 

In the same way that it is pos- 
sible for the direct mail advertiser 
to avoid unpropitious dates for 
his mailings so also is it possible 
for him to develop a technique 
which catches the full benefit of 
well judged timing. The differ- 
ence in the results of an ill- 
tumed shot and a well-timed shot 
s enormous. 

We all know that there is a best 
lay of the week for any particu- 

if sort of mailing. There is also 
1 most favourable time of the 
fay for the letters to be received, 
200d months and bad months, 
good dates and bad dates within 
he months. and some indifferent 
seasons of the year. In_ this 
country the seasons of poor 
response to direct mail advertis- 
ing seem to be lengthening. There 
is evidence of an increased mental 
pre-oceupation affecting all 
ses Of the community at those 
sons of the year, starting 
er and ending later. This 
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Make the Post 


Dear Sirs, 


About the beginning of this year we purchased a 1350T 
Gestetner and at the time there was some doubt whether 
the expenditure of over £50 on such a machine could be 
justified ina shop like ours. 


We used the machine primarily for circulars to adver- 7 


tise our own goods and to pay off the cost of the machine 
we would have to increase our turnover by about £250. If 
we could even hold our own we felt it would be satisfac- 
tory in these times with money getting tighter every 
month. I am very happy to be able to tell you that we re- 
covered the cost of the machine in the first four months 
The first two months showed an increase of £545 but we 
had to make some allowance for increases in prices. The 
eae advantage in having the means to put out a cirou 

ar efficiently and quickly is when something new comes 
into stock. Instead of the stock lying on the shelves or 
in the window we can tell our customers about it and can 
in a month get anything new started and provided the 
article is good the sales continue. 


In addition to our own circulars we have helped to 
start four new businesses. In every case the response 
to our circulars was astoundingly quick and all four 
have been exceptionally busy from the first day. 


Many of the travellers who call on us for orders 
have enquired why orders have increased and when told 
have reported our methods to their chiefs. We have had 
many interesting talks about it and we always say that 


| if acircular won't bring in results nothing will. With 


ikes it all the more important | 
direct mail advertisers to | 


ch every advantage that 


d timing will confer during | 


remaining seasons of the 


our Gestetner we feel that we have the power to reach 
into the homes of the people in our district and we can 
stir them up whenever we like. 

Yours faithfully, 


(sgd.) J. 0. Skinner 
Write to Gestetner Lid., Aldwych 


House, W.C.2, for your free 
of ** Making the Post Pay.” 


Test of « letter sent to us 


customers. 
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LIMITED 


DESIGN AND CONSTRUCTION OF 


EXHIBITION STANDS & DISPLAYS 


SILKSCREEN PRINTING 
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GROSVENOR 87!! 
WORKS - 194 YORK ROAD - SWI8 


10 LINES 


VANDYKE 3562 


700 


Technical articles of real interest to engineers 


and executives appear 


monthly Mechanical World 


egularly in the new 
if your products 


appeal to the Engineering Industry, send for 
free specimen copy and rate card. 


— Mechanical 


AND 
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| Bedford Street, London, W.C2 


Published monthly in London and Manchester 
Emmott & Company Limited 2 
* 


Manchester Office | 3) 


oot West, Manchester 3 


$ T U iO 


British advertisers anxious to 
increase thelr trade with 
Denmarkshouldinvestigatethe 
possibilities of EXSTRABLADET 
the largest Evening Daily. Pub- 
lished by Politiken, Denmark's 
famous Morning National News- 
paper, it still offers adequate 
space facilities 


Ful! detaits from 


CRANE-DEBENHAM LTD. 
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MERCURY DISPLAYS °cal paper scheme solves 


distribution problem 


BY A CORRESPONDENT 


Committed to a distribution system which 


advantages 


despite other 


gives them insufficient control over their retail 


outlets, a tyre retreading firm is using local papers for a 
co-operative campaign to stimulate dealer interest. 


I OCAL newspapers can be 
4 potent weapons in the 
merchandising armoury of the 
sales manager of a nationally 
distributed product. Because 
local traders use these papers 
for their own advertising and 
hold them in high regard, he 
can use them to strengthen his 
distribution and maintain the 
confidence of his existing retail 
outlets 


An example of such a cam 
paign is that run by Rumble 
Crowther & Nicholas Ltd. fo 
the Blue Peter tyre retreading 
service The clients, Auto Tyre 
Services Ltd.. are committed to a 
system of distribution which pre 
vents them from pulting any 


They have 
each of 
areas and given these 
distributors xploitation 
rights for their Unable to 
afford extensive national advertis 
ing to create the volume of de 
mand which would ensure high 
efficiency at the point of sale 
they other way of 


pressure on garages 

appointed distributors f 
their sales 
sole 


areas 


wanted some 
stimulating the interest and co 
Operation of garages 

Local paper campaigns seemed 
to be the answer to this problem 


So large space advertisements are 


being booked and Auto Tyre 
Services are asking th irca dis 
tributors as well as local garages 


to share in the cost In return 
the names of the 


garages who 


Hampshire 
heing convenient! 


near the 


chosen 
campaign This 
full page advertise 
ment ar 


<j BLUE PETER’ - 
a: oO 


contribute as well as that of the 
butor are mentioned in 


sements 


main distr 
the advert 

The campaign started in East 
Hampshire last Friday with a full 
Page in the Portsmouth Evening 
News and the Hampshire Tele 
graph The advertisement fea 
tures, besides the names of the 
participants, photographs of the 
Blue Peter factory and of the 
machinery used for re-treading 
tyres Copy that the 
cusiomers own returned 
to him and emphasises that only 


stresses 


tyre is 


tvres worth re-treading are in fact 
put through the factory 

These page spaces are being 
followed up with six 8-in. triples 
it weekly intervals In these 
advertisements facsimile repro 
ductions of satisfied customers 


letters will be featured 


To stimulate 
local interest 
It is thought that this cam 


paign, which will gradually cover 
ill areas where the Blue Peter re 


tread service is available, will 
stimulate the interest of garages 
ind distributors because they 


have participated in the advertis 
ing campaign and will be anxious 
to get a return for their money 


The regional nature of these 
camnpaigns -and of course a 
national campaign would not 
have solved this problem—made 


the local press the ideal medium 
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Reprinted from the WEST LANCASHINE | VENING GAZETTE —Juby 25, 1952 


Blackpool visitors 


will spend 
£3,000,000 


nerl 


wer will Blackpool's holiday- 
makers spend next week? 


Blackpool's Director of Publicity 
(Mr. Hi. Porter) estimates that i 
will be about £5,000,000, basing it 
om random interviews carried out 
by his department 


“Pach person interviewed.” he 
told an “Evening Garette” reporter 
today, “was seen on the Promenade, 
and was asked how much he or she 


week 


worked out at over £1 
the week.” 


MORE MONEY TO SPEND 
by Local readers of the 


WEST LANCASHIRE 


EVENING 


GAZETTE 


—BAMENDALE aco 
menos Sea at Law 
a ee 


COCPER 

Contact with all sections of the plumbing 
and heating industries is assured if you 
include The Plumbing Trade journal in 
your allocations 

P souwee 
- Soe ea 


re. rIUA 


BENDS” 


= |? BRAND 


Adve! seme Rotes * , 
THE PLUMBING TRADE JOURNAL CO LTO 
Cromtord House, Manchester 4 


PLANNED 
PACKAGING 


WILLIAM W. CLELAND LTD 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON, WC) HOLbern 152) 


Industrial & Agricultural 
centres covered by the 


HOME COUNTIES 
WEWSPAPERS GROUP 


of eleven individual 
LOCAL 


ww) 
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_ LEGAL QUERIES ANSWERED 


COPYRIGHT PROBLEMS 


By our Legal Correspondent 


Q. At the request of 
client, I commissioned 

rather expensive art-work 

client did not like it, and would 
not pay for it. The result was 
that it was left on my hands. Is 
ir my copyright and can I use 
the art-work for another client’ 


A. The first client obviously 
has no legal interest in the art 
work, assuming that it was not 
founded on materia] supplied by 
him. (If it was, he may be able 
to claim that at least a part of the 
finished product was his copy 
right.) If the client has no legal 
rights, the matter rests between 
the advertising agent (as I pre 
sume the questioner must be) and 
the artist 

Now as to the copyright in this 
particular piece of art-work 
Section 5 of the Copyright Act, 
1911, clearly lays down that the 
author of a work is the first 
owner of the copynght. Here 
we are using the word “author” 
in such a broad sense that it in- 
cludes “artist.” There are, how 
ever, two exceptions, one of 
which we can ignore in these par- 
ticular circumstances The other 
exception arises when “an en 
graving, photograph or portrait” 
is ordered by some other person, 
when in the absence of an agree 
ment to the contrary, the copy 
right is with the person who 
ordered it 

Therefore, if the art-work 
comes within one of these three 
categories, the copyright is with 
the person who commissioned it 
The word “engraving” in this 
context, is defined as including 
etchings, lithographs, woodcuts 
prints, and other similar works.” 

If that is so within 
reason, the owner of the copy 
right can use it for other pur 
poses, One has to use the qual 
fication “within reason,” ag it 1S 
always possible that an artist, who 
might be prepared to see his 
work used for advertising one 
product, might well take strong 
objection to it being used for 
another without permission 

For instance, if he is a we 
known temperance worker in his 
private life, he might consider it 
defamatory to his reputation if 
his work were used to advertise 
an alcoholic drink \ full and 
frank discussion with the artist 
is most advisable 


Q. Recemly i 
a photograph. | would now 
the negative. If the 
will not sell it, can | have a 
negative made from one of the 
prints 


my 
some 


The 


then, 


his 


Conunisst« med 
like 
photographer 


new 


A. As you commissioned the 
photograph, the copyright 1s 
yours The negative, however 


s the property of the photo 


grapher, and he is not bound to 
sell it, unless there was an agree- 
ment that he should. He prob- 
ably will sell, however, even 
though his price may be high 
Try first of all to reach an agree- 
ment with him, but there is no 
doubt that you have the right to 
copy a print of which you have 
the copyright. That is what copy- 
right means 

Q. Can forecasts of future 
events be used in competitions 
for sales promotion? 

A. The answer is definitely 
“No.” Although it is quite true 
(as Stated im these notes last 
month, in answer to another 


No advice can be given 


e eae 


wF 


query) that a competition in 
which an clement of skill is 
present in a reasonable propor- 
tion, making the element o 
chance quite subsidiary, does 
not come within the legal defini 
tion of a lottery, such forecasts, 
even when skill predominates, 
are made unlawful by the Betting 
and Lotteries Act of 1934 

This Act makes it unlawful to 
conduct in any newspaper (and 
this includes any journal, maga- 
zine or any other periodical 
publication), or im connection 
with any trade or business or the 
sale of any article to the public, 
any competition in which prizes 
are offered for forecasts of the 
result of a future event, or of a 
past event, the result of which has 
not yet been ascertained or is not 
yet generally known. Parimutuel 
or pool betting operations carried 
on by bookmakers have certain 
privileges, but it can be taken 
for certain that competitions 
based on forecasts are not per 
missible for commercial sales 
promotion schemes 
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} q Readers are invited to send 
: their legal problems, provided 
i 3 they relate to advertising, to the 
; Editor, on the understanding that 
names, or details that could lead 
1 to identification, will be treated as 
; strictly confidential. ; 
All queries will be referred to 
a barrister who specialises in : 
advertising law. His replies will 
a SR A be forwarded at once by letter to 
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Photograph taken during a 
rood test vonducted by 
** The Commercial Motor"* 


The XVI* International 
Commercial Motor Transport Exhibition, London 
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J he RE In - i] / Stop “‘blind buying,” 
ee ? says Harris Kamlish 
ain uy ersond Those stately homes, 

by lord Montegu Of —_—- 
Beaulieu: Yet another 
job for John Ryan: 
U.S. may have |,500 
TV stations, says 

Bruce McColl 


By CONTACT 


touch with the dealers. A television 
™- then installed free of charge 
and lett for a we < he assun 


ohes rf 
lord Montagu Harris Kamilish John Ryan Gon-—usua 


ople have got a t on set m 
Of Beaulies peog 
ts te their home they will want to keep 


y ' t ome 


Benjamin Sonnenburg, one of the Y the enormous prospective 
foremost American P.R. consultants ry interests include music, i . in the number of new 
He will also visit Colman, Preniis t tr films, photography will mean to the sponsors 
PUBLIC + ons reatly & Varley, Inc sailing He led the whose appropriations will have to 
oveted shortly be us For his lecture tour, which enjoys campaign to save the stand the strain, to the agents, and 
he fnendly interest of the British Telecinema, and is president of the to the other media, should provide 
Travel and Holidays Association, Southampton Film Society. many people with many headaches 
Lord Montagu hopes to speak a Now 25 ord Montagu joined for many moons to come 
universities and to such organis Vowe and Vision nearly three years Mr. McColl tells me that he did 
nons as womens guilds and zo on coming down from Oxford not discover in the States any re 
Rotarians, His talks will be illus He has worked as an executive on search techniques not known in this 
ted by a 16 mm. film made by 4 number of major public relations country. What he did find, however 
Marcus Cooper, Ltd, Also he pro- accounts, Pubhe speaking will hold was that agencies seemed to be more 
poses to drive a British car on his no terrors for him: he has fre- closely concerned with merchandis 
journeys. In Canada he will renew quently addressed the House of ing there than here. This he attri- 
contacts he made there during the Lords butes to the fact Americans have 
ever own a time when there was 
Montagu is himself the 7 +. o eg t i> oak oo ee ey Se 
owner of 10,000 acres and one of 
England's statehest homes, acquired If YOU want a job done, ask a 
by an ancestor from Henry VIII busy man is 4 good maxum i * ae * 
certainly apphes to John Ryan, now * 
chairman of the Brush Standards EVIDENTLY H. R. A. de Jonge, 
Institution. Mr. Ryan has been hon British Optical and Precision 
treasurer and, later, president, of Engineers group export director, 
he Incorporated Society of British whose picture I reproduced recently 
Advertisers; and the other organ- is not the only man who shows his 
sauions in which he holds, or has products by means of a stereoscopic 
held. semor office would be far too viewer 


mi 
bd | I | I ® many for me to detail—even if I J. J. B. Adams, advertising man- 
H | M knew them all ager Of Adrema Lid... the “Bradma”™ 


Vice-chairman of the Metal Box iddressing machines and business 


- Company, Mr. Ryan has for many systems firm, writes to me 
said it* years played a leading part in the follows 
standardisation policies implemented Ww find = these instruments 
through the B.S.1. by the packaging ilthough obviously not by the same 
industry He was intimately con manufacturer as Mr. de Jonge, a 
rned with the wartime Packaging real selling aid in overseas countries 
Code, which not merely saved much have two films. one 
tome, money and labour during the chines and the other of 
wa but provided data that has es and men that make them 
P since proved of the utmost value It does not matter whether it 
Within a few years the particularly ¢ packaging field some remote part of the 
a . . rom the centre of Paris, our 
circulation of The Universe had increased so rapidly * * « agethrre raiedieggplictgees thy 
custome can 
: : : . A substance of Bradma machin- 
that it became the most widely circulated news- NOW THAT = mr — nas ery in the making because we send 
* veen n to the building of new . . _ 


: 7 ania . nite these sales aids to every branch 
paper published under Roman Catholic auspices atens i Ge Swe the world 


States tl recenily banned for 
: . defence purposes—1t is believed that 
in the world’, the number of ons at the end 

ket up to the 


vt WEEKS WISECRACK 
I learn fro Bruce McColl 


research and merchandising expert 
In company nN 

son, Nicholas 

t he agency mn 

McColl attended 

c vention of the 

Buy in the right market ' “de on in America 
r of Royds 


as 


wd pert he 
and get quality, quantity and ne 


& results at 40 - per s.c.in 


FIELD HOUSE WREAMS BUILDINGS | LONDON | EC4 | = a a “Talking of circulations, 
: ‘ noun hal old man, I always did 
Melvin, Bart. who died 11th May 1952 | Same ever iting people rather care for ‘Reveille’s’ 


but do not 
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Then realise that over 


700,000 women read 


PHOTOPLAY 


every month 


This figure is based on an independent analysis of 
reader-questionnaires, This showed that each copy 
has six readers, 75°, of whom are women. 

Sas 
At £100 per page PHOTOPLAY, a 1/3d. monthly, is 


one of the best “buys” in the business. 


Ee 


Advertisement Director — A. H. Mcisaac 


Argus Press Limited + 8/10 Temple Avenue, London, E.C.4 + Central 3514 
MEMBER OF THE A.B.C. 
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ADVERTISER'S WEEKLY 


The MUNICIPAL JOURNAL and 


housing estate layout 


The importance of municipal housing estate layout has recently 
been strongly emphasised by the Minister of Housing and 


Local Government. 


In order to assist local government technical officers in this matter 
The Municipal Journal, Public Works Engineer and Contractors’ Guide 
has commissioned four eminent architects (Frederick Gibberd, 
F.R.AB.A., M.T.P.1, William Crabtree, DIP.ARCH.(L’POOL), F.R.I.B.A., 
the Hon. Lionel Brett, M.A.(OXON), A.R.1.B.A., and Peter Shepheard, 
B.ARCH.(L’POOL), A.R.I.B.A., A.M.T.P.1.), each to contribute an 


article on this subject. 


At the invitation of the Technical Editor, the four architects 
conferred and are fully agreed on the points to be covered by 


their respective articles. 


The articles will appear in the issues dated September 5, 
September 12, September 19 and September 26 of The Municipal 


Journal. 


Basic full page rate £38 facing matter adjacent to a specified 


editorial feature. 


The MUNICIPAL JOURNAL, Public Works Engineer and Contractors’ Guide 
3 CLEMENTS INN, LONDON, W.C.2 
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BOOK YOUR SPACE IN THESE 


Exhibition issues Now to ensure full advertising 
coverage of the Public Works and Civil Engineering 
market (£38 per page in the Public Works Section) 


Preview 
OCTOBER 31 


COPY DATE OCTOBER 10 


Report 
NOVEMBER 7 


COPY DATE OCTOBER !7 


Review 
NOVEMBER 14 


COPY DATE OCTOBER 24 


PUBLIC WORKS and MUNICIPAL SERVICES 
EXHIBITION, Olympia, November 3-8, 1952 


VISIT OUR STAND 
AT THE 


$ = 
7 


You should use this block “8° —_in your advertisements 
PUBLIC WORKS 
& MUNICIPAL 


SERVICES 
EXHIBITION 
OLYMPIA 
Ird-Oth Nov. 1952 


We have arranged to have an Information Desk 

available to visitors at stand 237 
The MUNICIPAL JOURNAL, Public Works Engineer and Contractors’ Guide 
3 CLEMENTS INN, LONDON, W.C.2 
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featuring the importance both to the public and British Rail- 
luggage correctly specially designed by the North 
British Railways nde space is limited 

wear and luggage. are displays 


throughout the Region 


This display 


avs of labe was 


astern Region of 
4/ selli 


ri 


for ws where 


featuring these 


Gazette 


Justice Lioyd-Jacob judgment. said 
was satsficd tha m the beginning 


Legal & 


CONTRACTORS’ 
VOLUNTARY LIQUIDATION 


ne . es of fitors 


ALLEGED BREACH OF 
SERVICE AGREEMENT 


w iyment was entered 


allewed that while 
a representative 
Mpetitive business 4 


in 


been 


Agents are given 
judgment for £491 


‘ Bros A 


ft 
poster 
- gross 
Woor { Post Office 

sole f ror of the 


S Heney 
Penis 


Creators of 


DESIGN -PRINT- DISPLAY 


Manchester 1. Tel. Central 4965 6 


Faraday Street 


Walkers | 


(Showcards) Ltd 
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CURRENT ADVERTISING 


ACCOUNTS MOVING 


Two big accounts for Elliott 


Eifiott ye Ltd. (Birming- 
ham) have ‘ the advertis NEW CAMPAIGNS 
ing for Dalm iS wate sonal first ad 


dressings und) = medical — Wool firm plans 
The 1 national advert | 


. 
magazines hard selling ads. 
al and 
cy has What is described in trade press 
als sken over th timing for advertising as the hardest sclling 
Sunbeam cycles and motor cycles advertising campaign in the history 
A scheme will use motor cycling of the company will be launched by 
and cycling press Paton & Baldwins Lid. knitting 
* * * wools, in September The cam 


. - paign will include half pages in the 

Ag Fy Ry os bw mon { “2 Radio Times and women's maga- 
4 ing es ertisi be » Osborne 
the Cash Register Division of the 2P*S Agents " 


National Cash Register Co., Ltd. A Co. ins, n ie 
scheme includes trade paper adver- 
using with classified ads. in pro New Fabric 


vincial papers 


British Celanese Lid. are intro 

ducing a new woven fabric under 
the brand name of Cenclla. “Im 
CRAWFORD KEEP portant spaces” have been booked 
n national and provincial news 

B.LF. ACCOUNT papers and wannete magazines. The 
W. S. Crawford Lid. have been ‘rade press is also being used 
retained as home and overseas Agents: G. S. Royds Ltd. 
advertising agents (except + * * * 
Canada) for next year's 
Industries Fair. This is the second Duse for dancers 
year in succession that Crawford's Roberts Pharmaceutical Labora 
have handled the account. Details tories Lid. are carrying out a 
of advertising are not yet available. campaign for Duse chlorophyll! 
tablets un twelve Mecca dance halls 
throughout the country during 

sgust 

Every week, three different danc« 
halls will distribute a Duse pack 
contaimng informative _ literature 
Curlaclip Co., Ltd. (national press with special reference to the valuc 
and women's magazines); James of deodorants in crowded dance 
Fenton & Sons, furnishers (local ha samples of the tablets them- 
advertising in the M dlands : area) selves and a gift coupon (value 6d.) 
Clarke & Gough Lid (local Mid which enables cach Mecca dancer 
— arr — oon Wee to purchase 20 days supply of Duse 
nishers { Orca OU aks ! 


NEW ACCOUNTS 


New chents for Elliott Advertis- 
ing Ltd. (Birmingham) include 


for Is. Od 
advertising) kt is estimated that a quarter of 
* . * at m samples of Duse will be 
H. Cheaney & Sons Lid., distrrbuted in this manner. During 
makers of Hampton men's shoes, the scheme, cach dance hall will 


have appointed Marketing Consult- devote its special showcase to Duse 
ants Lid. as their advertising agents. chlorophyll tablets 


Agents 
* * * Auger & Turner Ltd. 
Auger & Turner Lid. (Glasgow) ° * * 
have been appointed agents for New advertising for Presto pres- 
Andrew Strang & Co., Lid., and = sure cookers is appearing in the 
4 for Lawsons departmental ware- Radio Times, Picture Post, Mius 
house and store trated. John Bull and an extensive 
* * * list of women’s magazines. Agents 
nave ry for William Palfrey Saward, Baker & Co., Lee d. 
(Jute Lt is to be handled by * 
ian sealeen Ltd. Agricultural New schemes iia handled by 
papers will be used to advertise a Filiott Advertising Lid. (fh) —. 
sack-hire service ham) include those for G 
* * — 


Taylor navestiden itd. have 
been appointed agents for (¢ AN 
Dunham Co Lid makers of 
industrial heating equipment N 
new campaign for Dunham stcam 
traps will appear shortly in the 
techmecal press 
* 


* * 
A. H. Knowles Ltd. (Manchester) 
have taken over the account of the 
Petalena Company, makers of 
nylon underwear 
* 


Ade ertiing Ltd. 


i cicester 4, 


ACCOL dl Ts on INQL ——- 


Gee Advertising Lid. (Leicester) 
have relinquished the accounts of 
Healtheuard Kniwwear Lid. and 
John Skehon & Son Lid 


New washing 
powder by C.W.S, 


Over 70,000 free samples of 
anew washing powder “Spel,” 
to be launched by the Co- 
operative Wholesale Society, 
were distributed to grocery 
shop employees of the Society. 
They were asked what impor- 
tance they attached to its 
various features. Some of 
their ideas will be used in 
advertising the product. 

Housewives were canvassed 


described as the brightest in 
their whole range. 
“Spel” will be on sale on 


3 . 


Hughes Lid., whee! manufacturers 
(engineering and trad urnals) 
Metallic Seamless Tube Cx Lid 
(technical press), and Power Uuilmies 
Lid. (technical press) 
> * . 

A trade press scheme has started 

for Fitu corsets and bras Agents 


Gordon & Gotch Advertising Ltd. 
> * . 


G. Street & Co. Lid., hove pro 
duced a series of sales leaflets in 
colour for Kent Nail Works Lad 
Covering a wide range of K 
brand upholstery nails and drawing 
pins, these leaflets are planned for 
distribution to the furniture and 
allied trades. This agency have also 
booked space for Lansing Bagnall 
Lid., makers of materials handling 
equipment, in the trade press 


. . 

Publishing change 

British Motor Cars, 1952-3, which 
was to have been published by 
Adprint Lid., is now to be produced 
an designed by Publcity and 
Editorial Services Lid Printers 
will be John Osmond = Lid 
Leicester. G. T. Fouls & Co., Lid 
will publish the book 


One for the road 


Prize-winning entry by Fremlin's 
in the Maidstone Carnival was 
this scale model of the “White 
Horse inn” built by John Edging 
ton & Co. (exhibition stand 
fitters) It was fully equipped 
with bar-fittings, darts boards 
billiards tables and thatched roof 


and was mounted on a brewer's 


dray 


ADVERTISER'S WEEKLY 


“Lookin’ arter tew ‘underd 


ad 


milkers don't leave me much 
toime ter read the paapers o° 
week days,-‘zept praps ter zee 


the price o’ feed stuffs an’ that 


‘Week-cnds, now, that’s a 


different taale 


“And, mind yew, teddn’ the 
Yewnited Neashuns nor Vormosa 
| do want to read abeout—‘tes 
what's bin ‘appenin’ yur in 


Zummerzet, where I do live 


“That's whoi the virst paaper I 
looks at is the Zummerzet 


” 


Gurdiun 


Make sure these three completely 
distinct weeklies are 


® they reach the prosperous West 
countryman at week-ends when 


he has time to read them 


GROUP RATE 128. 64 per inch 
Further information trom 

S. HW. Roberts, 144 Fleet Street. London 
ca Arnold Filis, Cromford House 
Market Street, Manchester 4. or Heed 
Office, 13 Westgate Street, Bath 


' eLovens 2008 
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ADVERTISER'S WEEKI 


Free Gift for 


SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


LICENSED DAY -CLO Pp 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


ROBINSON 


G. F. KRUSE 


a tease 
SY SPRING STREET wi. 


describing an unusual! for ign 
ape nence Contributors will n 
sde the Earl of Harewood, Charles 
svav Baron Stephen Spender 


d John Verney, who also designs 
Go will conunue as 4 
monthly Advertisement rales 
wun the same, and the classified 
ges will be continued 
* , , 

In association with Pitkin Pic- 
vs Lid. the Daily Graphic are 


publish a Royal Family Picture 


© 
’ 


\ibum contaming over 200 photo 
aphs taken by staff cameramen 
. . . 


Mickey Mouse Weekly, Odhams 
tildren’s colour magazine, is offer 
ng advertisers greater variety of 
paces and positions A new rat 
ard lists spaces ranging from a 
whole page at £375 to a thirt 
cond of a page at £11 14s. 6d 

* . * 


A British ediion of the American 
agaone Boxing and Wrestling i» 
cing mtroduced here by World 
Distnbutors Lid., Manchester It 
will be a bi-monthly publication 

ng at 2s The first issuc, on 
wile this week, has 64 pages, size 
1! im. by 8) m Kt a printed in 
wo colours with a full colour 
over 

* . * 

Paris Match, ropresenicd here by 
\lbert Milhado & Co., Ltd, has 
ore than doubled its circulation 
na year, March A.B.C. figure for 
us weekly was 826,937, as com 
pared with 385,957 for March 1951 

. * * 


Twenty thousand brand names 
yecther with the names and 
ddresses of the proprictors are in 
uded in The lrommonger © Direc 
y of Branded Hardware, 1952 
edition.” tt has 420 pages and is 
well supported by advertisers The 
directory is issued free to sub 
senibers of the journal Additional 
copes sell at 6s 
* 
European Radio will appear und 
the mew tithe Listes, in September 
Lsing colour and better quality 
paper, it has a first print order of 
20,000 Price will remain at fd 
ad the magazine will be sold a 
full Federation terms throughout 
the British Isles and the Continent 
. * 


Art directors of four well known 
potteries (Mintons, Josiah Wedg 
wood, Shelley and Crown Staffs.) 
were among the judges for a desigr 
ompetition organised by th 
Pottery Gazette for art students 
Prizes were presented by FE. Pau! 
Greenwood, managing director of 
Scott Greenwood & Son Lid., pro 
pnetors of the Pottery Gazette 

* 

Britannia and Bye hos produced 
1 folder designed to show how this 
nagazine helps the home lover A 
number of pages are reproduced 
showing illustrated articles on fu 
uture glassware, pottery and 
fabrics. This is the third promotion 
folder in a series of which the pri 
vious ones have dealt with fashions 
ind health and beauty 

* . 


Sir Harold Bowden, chairman of 
Raleigh Industries, president of the 
Incorporated Society of British 
vivertisers and a vice-president of 
the Federation of British Industry 
has contributed a review of present 
day advertising trends to the new 
Ind annual issue of } 
city, which will be published carly 
this t 


CLASSIFIED ADVERTISEMENTS 


RATES APPOINTMENTS VACANT, Ss. 64. per time 405. per dispiny panel inch. 


HAVE YOU AN EYE FOR SITES! 
Experienced Site Finders required by 


and Provinces, 
Permanent posivons offering generous 


Vv 
Organisation, 
available to the right men. Commission 


possibilities are 
7 Write, giving full 


Advertiser's Weenty 180 Fleet St ECA 


| a A youns 
wowing promine 


LSTRATORS required 


tions for engineering hand 
v fetails of exper 


{ 
t 
en 

180 Fleet Si BCS ie " 491 


xperience of 


Samson Clarks 
London, W.! 


PUBLICITY DESIGNER | BEARDMORE ADVERTISING LTD 


pupa assistant 


ng work, particu 125, SOHO HILL - 


© Fleet St bes 


We are seeking a first class 
artist-designer, 
point is a modern style of 
design and layout, 
can also produce finished work 
of the highest standard. Our 
first 
quality of a man's work and 
not the salary he requires, for 
awings = and we are prepared to pay the 
right person adequately in ac- 
ag Ee cordance with his capabilities 


spouting sampics if possibiec 


ow 7 for good SPACE a 


all types 


aa conditions x 


CRC 


WANT A DESIGNER 


want a man who is considered to 
be among the top ten advertisement 
designers in the country. 
If you are in that category and interested 
in joining us, please 


appointment. 


C. R. Casson Limited 
6 Aldford Street, W.1. 
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APPOINTMENTS VACANT 


RUMBLE, CROWTHER & NICHOL 
LTD., require a Secretary Sioranos- 
typist as assitant to Research Officer 

P me 


Soun “¢ { Market Research 
. jevira W rive n ofdence 
eons ictaie ~ oreviows caper 

™ stating salary requwed wo Re 
sa Offkter, RCN. Lid 84 Strand 
we 


YOUNG on tgp ener not regued | 


on Sma!!-Depla Advertaemem Depart 
mem of w ree wn Fleet Sereet group 
t i pub. mhing Mpanics 
Commencing salary i647 per weet 
Part ars of age and cauperience. in 
at wrihidence 


w 
Box 4774 Ad. Weekly 180 Plect & BOS 


ADVERTISING 
AND 
PUBLICITY 


Well-established Engineering Company 
in West Midlands manufacturing a vital 


industrial product intends to appomt & 
PUBLICITY OFFICER to the staff of 
its Head Office 


Some knowledge of industry, pre- 
ferably associated with engineering, is 
required together with experience on 
the production side of advertising and 
ability to produce good technical copy 


The successful applicant will probably 
be between the ages of 27 and 45, and 
will co-operate with the Company's 
Adverusng Agents. He will be respon- 
sible for the production of Catalogues 
and the House Journal 


This post is particularly sutable for 
a man at present employed as Chief 
Assistant in the advertising department 
of an engineering company and who is 
worthy of promotion. Reply in confi- 
dence in own handwriting to the 
Secretary, 


Box 4680 
Advertiser's Weekly 180 Fleet St EC4 
ART MANAGER quired by lcading 
" dour cts mitiate and 
miro art department. cspecially di 
plays Sucoessfu applicant must be 
rca fleas man and have contact with 


ading mmercial aftisisa,. but would 
{ . required © execute 


finished dra a 
Box 4895 Ad. Weekly 180 Fleet St BC4 


GENERAL MANAGER 


Production and Administration 
experience essential, for London 
commercial art and display 
Studios — silk screen, exhibition 
stand and display building, poster 
and photographic departments 
Good salary and terms to right 
man. Only qualified applicants 
considered. Fullest particulars of 
experience, previous employ- 
ment, etc. 
Box 4683 
Advertiser's Weekly 180 Fleet 81 EC4 


Man hester reguires fully experienced 


Ad ment Manager Ths appoint 
ment w miy be given t first class 
person with keen selling abiiny Weite 
n confidence to Th Advertisement 
Direct wtating age. salary required 
and ful jctais of other posts held 
within the last five years 


Box 489) Ad Weekly 180 Plect St BC4 


OUTDOOR ADVERTISING. Wel 


known firm Advertising Contractors 
require the services of a representative 

tral thelr existing sites and o>tain 
new ones in Norfotk and Suffolk. Must 
have knowledge of Outdoor Advertising 
and able to drive Salary £°OO per 


Apply stating age and full! 
erpenence & 
Box 49)! Ad. Weekly 180 Fleet St BCs 
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CLASSIFIED ADVERTISEMENTS | 


APPOINTMENTS VACANT | 


PERSONAL ASSISTANT 
TO MANAGING DIRECTOR 
of Advertising Agency 


Qualifications 

Age: late 20'’s—early 30's. Must have 
sound advertising knowledge and be agency 
trained. University degree is desirable but 
not essential. Ability to write good English 
and prepare lucid reports of meetings with 
clients. An analytical mind is of major 
importance. 


To assist Managing Director in handling 
detail work and administration, attend 
meetings and subsequently prepare notes 
and implement decisions. Liaison with staff. 
A certain amount of travelling involved 
and at times a 16—20 hour day. 


Domicile 


Initially residence in Liverpool will be 
necessary but ultimately most probably in 
London. 


Salary 


Commensurate with experience. Contri- 
butory Pension Fund and Profit Sharing 
Scheme. 


Prospects 

The right man can look forward to a 
position of considerable importance and 
substantial remuneration in an Agency 
which has shown very considerable de- 
velopment in London and the Provinces in 
post-war years and is continuing to expand 
at an ever increasing rate. 


Details required in application 


Age, married or single, education, Degrees 
(if any), war record, advertising and 
business record, where employed at pre- 
sent and capacity, present salary. 


Apply in writing to 
C. BRUNNING, Managing, Director 


S. C. PEACOCK LTD. 
21 LEIGH STREET, LIVERPOOL 


ADVERTISER'S WEEKLY 


Pension Scheme Write giving full 
Getais of age, experience and salary 
required to 
Box 490) Ad Weekly 180 Fleet St BO4 

THCHNEC Al WRITER required Wri 
mae abil combined with adequate 
tecfiaxal Lechqvennd 
tedar and clectronk equipmenm App» 
with full details of age. experience and 
salary required to the Porsousel —_ 
ager Sperry OGytosoope 
Limited. Great Wet Road Srentlord 
Middieses 

SPACE SALESMAN required for weil 
known local pePlications in provinces 
Average fomuncration of our other 
salcemen is £750--41.000 a year. Write 
Bou 4856 Ad Weekly 180 Fleet St EC4 


1, DISPLAY ASSISTANT 
Te co-ordinate and adapt mass of 
provided material into “‘selling 
windows and to design orginal 
schemes 

2. GENERAL ASSISTANT (Jun) 
With production experience 
Layout ability useful 


Both positions offer opportunities for 


required (in —_ owe A to Adver- 
teeing many — 
Association, Led. FT Out Oxtord Se 
London, WI 


OUTDOOR ADVERTISING COMPANY 


| 
| 


‘ies your Classifieds to CHA 8544 (Ex 25) 


hes vacancy for Manager to contro! 
their interes in Hampshire and Dorset 
Must be in touch with Lace! Planning 
Authorities and commercial interests 
Koowiedse of procedure under the 
Town and County Planning Act an 
ee Salary £1,000 per anoum 
pl ond all eupenses 
Apply ‘cueing age. and full experience to 
Box 4900 Ad eckly 180 Fleet St BC 


LAD icaving school required for Copy 


Department technica! publishers, Saweli 
Publcauom Ld 
Ec4 Write or phome Mr Sacret, 
Cental 41%4 for appointment 


EXPERIENCED LETTERING ARTIST 


capable of good finished work in aii 
styics coguired at once by ald cstab 
lubed Advertising Agency Write full 
details of caperience ‘do not send 
imens yet) and salary required to 
4896 Ad. Weekly 180 Pleet St BC4 


required by Manufacturers 
of Nationally advertised 
brand of Corsetry. Appli- 
cants for this progressive 
appointment must be fully 
experienced in Fashion Ad- 
vertising and possess a 
sound knowledge of Win- 
dow Display and presenta- 
tion in the Fashion field 
Salary £800-£1,000 per 
annum. 


Box 4722 
Advertiser's Weekly 180 Fleet 6: EC4 


SPACE SALESMAN urgently wanted who 


is capable of carning at icast (30 weekly 


only if experienced wo Sky Press Lid 
_ AMB 6628 Friday, August | 


newspapers in Lancashire 

te and widely capericmed pereom 
need apply Candidates should supply 
full details of past and present posi- 
Uonms, age and salary required tw The 
Adverusememt Director 

Box 4892 Ad. Weekly 180 Ficet St BC4 
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- 


TyPrist « 4 


ia A 1 


NEWSPAPER REPRESENTATIVE «& 
«x { Space-Selling requir 


PeOTRIFT ARS MEDICINE @« & 
ae ’ ‘ estes be or we, of he employment, + excepted from the provisions of the 
* ’ ! : Notification of Vacancies Order 1941." 
- are ettae - EXPERIENCED ADVERTISEMENT 
a * MAKE-UP CLERK required by Ciy Ave you © crestive 
ort ” ots for important weekly trad 
~ < 2 . : Male SHOWCARD AND CUT-OUT ARTIST? 
~v - _— MW you are a specialist printed pont of 
- *.. . on A 6 " : im Fleet St BCs sale duplay and understand construc 
' C fren ‘ ec ®t SHORTHAND. TYPIST orclerahiy «© cons! dewgn. a rapidly expanding com 
ihe ”“ “ " b nowledgec “4 adverteing sod @ : pany can offer a position with excellent 
FOHANSESBL RG | , me 8 Aitiative gequired by Adver prospects 
Me . " ne Department of Newspaper Gr Box 488s 
A . © London Write, giving tu jets . 
: - 4 age and eaperiene. Advertiser's Weekly 180 Fleet St ECS 
— ‘ Rou 4926 Ad Weekly 18 Flect & Fo 4 
Rox 4089 A . “m9 ‘ " 
' 


YOUNG on oe Ad Weenly 180 Pleet St EC 4 
TECHNICAL JOURNALIST | 


— an opportunity — 


to produce good hard-eciiing copy and 
. Agency ndor hes a” cuales for advertmements sed 
printed sales oromotion matte Aoply 
| 4887 Ad Weekly 180 Ficet St EC4 
| SECRETARY SHORTHAND TYPIST 
foe Advertisement D rector Suand 
Preferably expernenced oy handlin 
| Pica send fu detate and salary 
tequited t& 
Rox 4907 Ad Weekly 180 Fleet & FC4 
ARTIST 


FOR PHOTOGRAPH RE 
TOUCHING mus >» apenience , 


Write of phone for appo mitment Art 
salary fully Ihtrector Artists House. Manetic Strect 
London, Wt GERrard &lae 


«= “77 
Advertiser's Weekly 180 Pieet 81 €C4 OUTDOOR ADVERTISING COMPANY 
5) on 


has vacancy « Manaecr 1 
nterests in Kent. Surrey and 
ASSESTANT ACCOUNT ENPCEL TIVE Must be in touch with Loca 
j . . i Authorities and rvyeny a 
‘ und & * K nowl edac { of t 
as ‘ working & r he Town and Country Pian 
‘ f and of Act an sedvantage Salary «1 080 ¢ 
. Ag ‘ ¢ é ‘a annum Dias cOmmesion and « . 
‘ . ae a sa penecs Apply wating af am 
ae experience. to 
How 4588 Ad Week oF thea Bou 4911 Ad Weekly 180 Picet St BC4 


THE 
LONDON PRESS EXCHANGE 


is looking for a young 


VISUALISER 


with agency experience on general 
accounts, some knowledge of typography 


and ability to develop his own ideas. 


Apply in writing, 

stating age and salary required to 

‘B’ GROUP LEADER, 110 St. Martin's 
Lane, W.C.2 


Newspaper Group in London 
. « full detais of age and expe 


' 
Box 4921 Ad Weekly 180 Fleet St BC4 


A thoroughly experi- 
enced Accounts Execu- 
tive is wanted at the 
Birmingham branch of 
Ripley, Preston & Co 
Ltd. Write giving full 
particulars of age, ex- 
perience and remuner- 
ation required to Staff 
Manager, Ripley. Pres- 
ton & Co. Ltd, Wheat- 
sheaf House, 4Carmelite 
Street, London, E.C.4 


feQquites service xceptionally go« 


ne ty. from tf tS a week 
Box 4904 Ad Weekly 180 Fleet St BCS 


EXPERIENCED GENERAL ARTIST 


required, aged 24 to W, for Agency 
Stud Abi » juce finished 
tering = and Retour ® 
an advaniag \ » = 
fiden: aiving @ 1D nee and 
salar required Art Dorector 
Box 4694 


Advertiser's Weekly 180 Fleet 6 EC4 


SPCRETARY ASSISTANT rea by 
Advertisement Manag Ss» ‘ 
yping. at ans » simp ‘ 
and ordering of blocks An ime n 
Anta sct Staff Canteen fay 
week Details of experienc to Box 
vias 63 Queen Victoria Street 


London, EC 4 
LEADING BOND STREET po eras 
s 'ady knit. 


a ’ M 
sed high qua portraitur Writ 
Box 490° Ad Week ) Fleet St ECS 
rliBiatTTy PRODUCTION MANA 
<eR An eng s firm n tt 
North-West eq a Manag ca 
lem Ment ar’ 2 st ure 4 y j 
t 1s) an al sts 
mya lets semen 1 
ipe s 
and m r ipled ha 
Ms per 4 ty 
4 ss ad 3 an 
admon - 6 at 
asked n ot aw 
{ work Des Ls “ t ‘ 
beer ] 4 sit 
q : “ Ae 
Sia a salary ¢ ann 
n Stat } veme 
.« Pi ‘ { 


Box 4882 Ad Weekly 180 Fleet St EC4 


Jury 31, 1952 


APPOINTMENTS VACANT 


SENIOR SVERTISOMENT REPRE 
SENTATIVE recorc Advertiser + 
W oek Partxu.ars of agt anc cape 

Much ' Crenetm 
Manag wt t Su tEcé4 
PROVINCIAL PRINTERS rea K 
“ ‘ tor adon Offs Higtes 
eux n tion 
“4 ur house 
men need apply. Goud 
n and car allowa 
| a s ipe me 
acral Manager, Cla 
j nicrs, Walls 


JUNPOR LAYOUT ARTIST 
a Pande sound 


finned 
A nowieds t pography and 
mo an advantag for Put 
partment ( are manut 
Company (ffccs West End 
eving details of ag ag 
aa d , 


Box 49 “Al Weekly 180 Fieet St 
MANCLFACTURING CHEMISTS 
Lond requite an cuperienceg Art 


ring. Some scope 

Permanent pos: 
Pension Scheme 
apericme Apply 


iW 
SPACE SALESMAN required 
Motor (¢ 5) t 


Ae ah t 
know s vering this field 
< . Tat soot mmmsion and 
x s can 1 substantia yOoMme 
Ww The Coun Asociauons Lid 
Bourdon § Berk y Squar Lon 
jon. W 

LAYOUT ARTIST, London Agency 
req +’ young man Good clean 
work Knowledge { typ Write 


Box 4840 Ad. Weekly 180 Flect St EC4 
ADVERTISING EXECUTIVE, A ret! 
ietnbu wnpany © res 


Box 4851 Ad. Weekly 180 Ficet St EC4 


LEADING ADVERTISING 
DISPLAY ORGANISATION 


has position open for 
LONDON 
REPRESENTATIVE 


preferably with previous experi- 
ence of selling quality products, 
and with existing connections 
amongst National Advertisers 


This is an excellent opportunity 
with first class prospects to a 
man in the thirties who has 
good personality, initiative and 
the will to succeed. Attractive 
salary, expenses and commission 
All replies will be treated in 
strict confidence, and our pre- 
sent staff have been advised of 
this vacancy 


Box 4644 
Advertiser's Weekly 180 Fleet St EC4 


PUBLICITY EXECUTIVE required »y 
Engincering firm, Ellesmere Port Some 


knowledge a an typograpy 

mn ar Must possess nm fn 

preparation of catalogues. planning 1d 
sing and ecncral pub ¥y Matter 

Creaniwing at scntia State ag 

xD ne salary 

Box 499 Ad Weekly 180 Fleet St ECS 


"Phone your Classifieds to CHA 8844 (Ex 25) 
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I CLASSIFIED ADVERTISEMENTS 
CE | 


icading Londo a] 
ving fullest details & 
Box 4906 Ad Ween y 180 Pleet St BC4 


MANCHESTER 


Junior 


ACCOUNT EXECUTIVE 


We need a man under 30, well 
educated, quick thinking, experi 
enced in buying blocks and print 
and able to take responsibility for a 


atmosphere in which to grow 


ARTIST 


One who is aware that trade and 
technical journals can be the 
medium of satisfying self-expression 
in terms of layout, lettering and 
typography. Samples at incerview 
only 


Five-day week, B-hour day, one 
week's paid holiday this year after 
two months’ service for both jobs. 
Please write fully to 

DONALD 

(ADVERTISING) 
640 Bridge St.j LIMITED 
Manchester, 3 


WELL KNOWN OUTDOOR ADVER. 
TISING Company has vacancy for 
Executive with @ sound experience and 

knowledge of Poster Sites, to 
representatives. Applications 
details of cuperience, age 
required 
Box 4624 Ad. Weekly 180 Ficet Si BC4 
PRODUCTION DETAIL NT 
cd Joba H. dd 


nec 
Secretary Salsbury 
or phone CEN 8156 
ADVERTISEMENT REPRESENTATIVE 
wanted for well established local news 
paper — London Experience preferable 
but mot cssential. First class @ arance 
Write with details to General anager 
London and oa Newspapers 
Farringdon Street, E.C.4 Reva 
SPACE SALESMAN, London 


‘Seuare, 


for estab- 
iw 

Give detailed caperience 

Weekly 180 Fleet St BC4 


JUNIOR 
COPYWRITER 


HARRODS have an 
mediate vacancy for a 
young man or woman with 
previous experience 
of Store copywriting. He or 
she must be anxious to 
learn, adaptable and 
above all else—enthusiastic. 
Write in the first instance, 
to the Staff Manager, 
Harrods Ltd, London, 
S.W.1, giving full details of 
previous experience and 
salary required. 


future 
in confidence 
Box 4867 Ad 


im- 


some 


LETTERING ARTIST capabdic of pro 
ducing first class work plus the abiity 
charec of section Write 
for appointment ri 
Artists House, Manette Street 

wit GERrard 8286 
SPACE SALESMAN required for an 
Engineering i cx 
dence 
segetonse age 

remuneration requ 

925 Ad Weekly I 10 Peet Shes 


LAYOUT MAN OR WOMAN 
by engincert journal for editorial ‘ay 
out work vious layout caperience 
essential! and knowledge of engincerirgs 
Grawing desirabic Apply 
Box 4910 Ad. Weekly imo 


requacd 


Fleet St BC4 


LAYOUT 
MAN 


LETTERING 
ARTIST 


Applications are invited from 
thoroughly experienced 
agency or studio trained men 
to fill appointments with 
Littlewoods Mail Order Stores 
Limited, Liverpool. Successful 
applicants will join a depart- 
ment producing a wide variety 
of advertising matter directed 
mainiy towards retail mer- 
chandise a Good salary 
and prospects. Excellent work- 
ing conditions, 5 day week 
and pension scheme. Write 
in confidence giving full details 
of age, education, training 
and career to date to the 


Personnel Manager 
LITTLEWOODS MAIL 
ORDER STORES LIMITED 


Crosby, Liverpool 


ADY ASSISTANT Production 
Department of leading yo Adver 
teing Agency. Well educated, know! 
edgc shorthand and ¢ riting. S-day 
week M.10, itches Lid. | 
Seow Hill, E.C1. 


APPOINTMENTS WANTED 


MANAGEMENT. 
photographcr 
rst class record . 
MOTION under hi 
post where there would 
proved sales and oF 1 
mb in with technica) excellence 
Box 4879 Ad. Weekly 180 Fleet St EC4 
CREATIVE LAYOUT ARTIST TYPO. 
GRAPHER ‘secks position. Over 4 
years’ agency po agg on national 
technical wade accouw 
Box 4914 Ad Weekly. T80 Pleet St BC4 


| can do the following— 

If someone will allow me— 
Accounts, Office Mana mt. Pub 
dicity (including { “cltous 
style), Layout of literature, Edit 
na. Reporting. Secretarial, Varicty 
Theatre Production. Scripting whole 
shows. for Stage, Radio or T.\ 


tion of Appeals, Local and 


rticulats from 
Advertiser's Weekly 186 Fleet 6: EO4 


A A can 
= considerably increased turnover in 
Al 
well-known 
a man of 


wid perienc rite 
Bor x “ant Ad Weekly 180 Ficet St BC4 


ny 
leet St BCA 


can “grow” with the « 
Rox 4923 Ad. Weekly 180 


SHORTHAND-TYPISTS, Private Seare 
. 2 e& 


and hail-tone 
cr perience 
change, secks position Loadon 


10 
Box 4918 Ad. Weekly 180 Picet St BOS 


FREE LANCE SERVICES 


FIRST CLASS layour end design. atill- 
ife, = lettering, offered by artim of 
* caperience, Wort End Studio 


Box 2728 Ad. Weekly 180 Flee: St BCs 
PREE LANCE artist secks commusions 
subjects preftert 
Robert A. Ward 
2. WHitehat 
PREE LANCE WORK wanted by artet 
speciaiising im furniture § illustration 
Also general artwork Ta Forest 

Hill 1537 
EXPERIENCED ARTIST, 
tration, wure, leticring 
spare Ume work 
Box 4919 Ad. Weekly 180 F 
ILLUSTRATOR-CARTOONIST. 
ustralian artist 
expressing his “ 
LIER, 102 Eton Avenu 
RETOUCHING (al 
fine airbrush, still life, adaptations. given 
Personal attention by artiet of 25 
experience in New Zealand 
South Africa, New York 
Box 4920 Ad Week y 180 Fleet St Bes 
WIDELY READ Technical Author and 
journalist will prepare copy for instruc- 
onal brochures. manuas ct clectrias 
mechanics, models et Ernest F 
Carter, Upper Warlingham 2745 


FIRST CLASS 
FASHION 


We are looking for a free lance 
women's fashion artist whose 
work, although accurate enough 
for mail order catalogues, is 
right out of the ordinary groove 
of mail order work. If your work 
is really first class, please reply 
to 


layout. Tiius- 
te sechs 
ak BC 
Young 
pportu nity of 
CAV 

N ws 

classes). lettering, 


Box 4684 
Advertiser's Weekly 180 Fieet St E04 


BUSINESS OPPORTUNITIES 


OVERSEAS ADVERTISING 
CHALCROFT LIMITED offer « firse- 
class ‘on the spot” advertising service 
in South Africa, Australia, New 
Zealand, Canada, india and Pakistan. 
Please telephone: 

PADdington 9266, or write: 
Thanet House, Craven Road, W.2. 


LONDON LITHO HOUSE verina all 
classes of work wishes to establish con 
nection with local iectierpress primer to 
handic peal So agemy 
for Good 
»pportunity ncreasing turn 
ver with no additional exp 
Box 4897 Ad Weekly iso Ficet | ee | 


— ur 


ADVBRTISER'S WEBKLY 


BUSINESS OPPORTUNITIES 


fe — wishes to purchase smal! 
, a 

vinecs Equipment must be modern. 
Box 4899 Ad. Woekly 180 Fleet St BO4 


dwtributhon of samph wre 
Box 491) Ad. Weekly 180 Fleet * BOS 


SALES AND WANTS 


BR. ROTAPRINT: Peactioniiy new rota- 
fe a damping yuem Immediate 
dein 
Box. ria Ad Vesean 180 Fleet St BCs 

machine 
stating sociation condition, 

we and where to view 
m 4876 Ad Weekly 180 Fleet St BCS 


CHANGE OF ADDRESS 


CHANGE OF ADDRESS 
CRAVENS ADVERTISING LTD 


(Remstered Practitioners in 
Advertising) 


now at 
42 LEAZES PARK ROAD, 
Newcastle-upon-Tyne, 1. 
and change of 
Telephone Nos. to: 26683/4. 


PRINTERS 


PRINTERS with modern 

equipment have capacity to — 

addiviona) Production 

Journals, Periodicals, etc. Really keen 

Quotations given for contracts A 

mens of quality readily sent 26 
d High 


COUNTRY 


Box 
Joughin Advertwing, Lid. 73 
Street, Cheimsford 


MISCELLANEO 


BOROUGH OF BARKING 


VACANT SITES NORTH 
STREET and LONDON ROAD 


Offers are invited for « short-term 
tenancy of the above-mentioned sites 
for use as advertising stations with 
suitable garden layout in front. Full 
particulars may be obtained from the 
Borough Engineer and Surveyor, Town 
Hall, Barking, Essex 


E.R. FARA, 
Town Clerk. 
Town Hail, 


Barking. 


ACCOMMODATION 


FURNISHED OFFICE w iet 


GER 


SPECIAL ANNOUNCEMENTS 


caning 


London Office: 98-100 Fleet St.. B.C.4 
Phone 


“ENwal 1740 


See July 10 issue of Advertiser's 
Weekly, pages 84, 85 and 87 for 
the Advertising Services & 
Supplies Section. August 7 will 
be the next issue containing 
these Services. 


"Phone your Classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


You CAN’T AFFORD 


to do without the 1952 
ADVERTISER’S ANNUAL! 


@ THe PAsest of false economies is to “ make-do” with an 
out-of-date edition of the ADVERTISER'S ANNUAL: 
you are not saving money—you are wasting it! Consider 
these facts :-— 


Well over 100,000 corrections were made to entries in the 1951 


the history of the ANNUAL had revision been so drastic. 


ANNUAL. Changes by the thousand, had occurred in rates; 
sizes; press days; personnel; addresses; phone numbers. New 
publications had been launched--old ones merged, or discon- 
tinued. New appointments had been made; new agencies 
formed; and many an account had changed hands. Never in 


Every time you use even the 1951 edition you run the risk of 
error, and consequent expense and delay; and the older your 
ANNUAL—the greater the likelihood that it will let you down. 


All the Latest Advertisement Data—in One Volume 


No one engaged in Advertising and the allied businesses can afford 
to do without the 1952 ADVERTISER'S ANNUAL. Corrected right 
up to press day. and incorporating hundreds of entirely new entries, it 
brings you nearly 1,000 pages of dependable, daily-needed facts and 
figures about advertisement media, services and supplies: data you 
must have for the planning of any advertising or marketing campaign. 


With the 1952 ANNUAL alone you cam plan a 


lust potenua!l buyers of space and supplies, compile, 
extend and revise your mailing lists, icarn the 


specialwed advertising servics—find instant, reliable 


iss; Engravers and Biock 


anewers (© some 150.000 everyday questions 
concerning every phase of advertising and publishing. 


and as orders for the few remaining 


strongly urge you to fill in and post the . a nngg Bh ewe nd po 
coupon without delay. 


complete advertising campaign down to the last ANNUAL 
detail; find current space rates, sizes. screens and The in Brief 
press days of British and overseas publications: British Newspapers and 


Periodicals, (with rates, 


latest details about advertising agents ang their sizes, press days, screens 
clients; get the advertising Manager's name, advertisement manager, ei) 
products marketed and other particulars about National Advertisers; Film 
thousands of important firms; see the sources of any and Screen Publictiy Speciai- 


makers; Clubs; Class, Trade 
and Technical Publications; 

+ Advertising Agents and 
Supplies Low: Order NOW Gieene theme maenaaeen 
Supplies of the 1952 edition are very low; Conwasters; Commercial 
Art Studios; Foreign Publi- 
cations with London Offices. 
copies are being met in strict rotation, we British Ad. Agents and 


Business Publications Ltd., 180 Fleet Street, London, E.C.4 


Please send us by return 
one copy of the 1952 AD- 
VERTISER’'S ANNUAL, 


ee be One ee 


* ea 


for which invoice us on 


despatch at the post-free 


Overseas: 40%. cath with order, please. 


---—--Fill In and Post Today: ----- 


Tmurspay, Jury 31, 1952 


— STOP PRESS — 


CURSITOR STREET 
REUNION LUNCH 


on death of Walter Reid. 


BUMPER OUTING 


650 employees of Gordon A 
Gotch 


Party included R. A. Loe, general 
manager, Gordon & Gotch (New 
Zealand) Lid., and Mrs. Loe, and 
John L. Whitehouse, federal mana- 


Britain a a few days previously. Other 

guests included members of the staff 
of Gordon & Gotch (Australasia) 
Ltd., holidaying in Britain. A xd 


was prepared. 

Directors made special arrange- 
ments for representatives through- 
out the British Isles, who lived too 
far from London, to have local 
celebrations of their own with their 
— Farther G. & G. party of 


packing cases. Advertisements ap- 


_ AW? 


se eee eee ee eee ee ee eee ee 


pearing immediately in i industri«! 
magazines packing 
jourmas an | a press in 
selected areas. 


ne ee ws 


— 


Published by the Proprietors, BUSINESS PUBLICATIONS, Lrd., at their office at 180, Fleet Street, London, EC 4 
buly 31, 1952. Printed in England by Staples Printers Limited at their Great Titchfield Street, London 


CIRCULATION CHIEF FOR ‘MIRROR’ 
GROUP APPOINTED 


large 
county at present was largely un- 


PRACTICAL PRESS 
ACQUISITION 


. 2 ae ae “> Si to eee a. 2s ee TP RSS « Sate Beier cae. a : — . ‘ = ss 
a ? - 4 a 
ss ad 
bi PY Pe a ; 
4 Tuan RRRRnennnnaeeeneanmmnaes | Po 
“a 
; r ee a - a » a 
a culation director of “Daily Mirror,” og 
rr: A | — Siliidi) Pictorial” and “Reveille.” SOMERSET SIGNS : 7 
Following this promotion, F. 3. H. R. Mansfield, Somerset County bs 
q Wright aqgotates circulation man- | Council administrative officer, told ee 
2 ager of “Daily Mirror.” In few | 4 Ministry of Housing and Local 
3 weeks he will be joined by J. | Government inquiry at Bridgwater: 
; Regan as assistant circulation man- pt th tS 
q ager. On September 8 L. A. C Ge nem of Oe ay & Ge ™ 
4 Coombs will take up post of circu- | jocal planning “Nag ae 
a lation manager, “Sunday Pictorial.” The appeal was against the ASS 
. Circulation manager of “Reveille refusal of the authority to allow the ‘- 
4 ee | i. W. Pyatt, whose position remains display of a Shell Mex and B.P. ee. 
; unaltered. advertisement at Pawlett. It was 5 
made by —_ & Norman, of 
Pawlett Garage, Pawlett. 
} Mr. Manstield said the local plan- = 
ning authority had a policy regard- . 
ing advertising, particularly at filling fic 
! stations. No one would dispute the j 
TT C—~*? Organisers of reunion lunch of | need for such 2 policy ia 2 county 
ot former members of old Fleet | such as Somerset, which attracted a : 
: Street Club of Caursitor Street an- 
ounce that this ‘event, originally | [is 
; arranged for December 17, is quite | spoiled by advertisements. 
different function from Fleet Street D. R. Rental, for the appellants, i 
Colema Club's annual Christmas er KR A 
7 NS | Sock ecsnged tor came Gav. | weter-Wenen exporters Beek | 
To prevent any further possible | the country and unrestricted for a J 
confusion, date of reunion of old | number of miles on each side. The 
‘ Cursitor Street Club members has | colours of the sign to be erected 
y been changed to Tuesday, Decem- | would blend quite effectively with 
q ber 16. the rural surroundings. j 
= a —_——_—__— * 
5 A. A. Allen, chairman and man- BIDS i 
; a re ee ee bose? ¥.. Soa 7; 
Lid., proprietors “Western Producti hit . 
, Daily Press and Bristol Micror” and | pomete brand tape for Conouation . 
: the “Bristol Observer” series has | io, begun. wetinre 
: a died aged 8S. He joined “Western facturers, Thomas French & Sons ; 
bi Daily Press” commercial staff in Lid. to be used chiefly for street 
1888, and became managing director and building decoration. 
PCs Meridian Ltd. are producing 
ul ee _ a children’s crown emblem socks for 
PE we —— ty . 
i Coronation window display com- aa 
Pe petition being by “His a 
j Naa eo 
q pre-war staff outing to “Ranch in | *hroaghout Great Britain. : 
: the Rockies” at Empress Hall, a 
—_ Po 
4 ger of the agency department of a Practical Press Ltd. have acquired 
| 
, and have iecorporated 
title in 2s. monthly, : 
eee Caribbean Importer.” 
designed cover, including a messag Alexander Grant, former owner 7 
(i —Zz2_" — ‘I eslie VW Berriltn ‘telenen, and publisher of “Elgin Courant & 
: I hizo dt Courier,” has died aged 81. ; 
lle —_—_—— ‘. 
es wee AL Frank Norall, E q 
me NN ornate 
f a ee ee oe -fy7-jy 5 t - 5 
i v to New York on August 9 to report 
1 price of 40s. ial on first six months’ operations of 
a holiday, will see “Ranch in the | magazines’ European office. Mr. $e 
Rockies” on August 15, Norall said magazines are now J 
, ee Switzerland, Netherlands, Italy, 
PE aE oct Hyde & Partners Lid. now issu- \ ‘a 
7 RINE ‘secipainchhapttindasansibicprtevisecuscasiiaaeinaniaaed we cutee Bo eee Germany 
3 Services Ltd.. manufacturers of ‘ 
E * ones . tee weeee . eeeeeeeeeee erence eeeeeeee eee ween neeee | Board of Bristol Ew Post 
a P| | Ltd., declared first interim aividend fs 
; cheiianiliaiatiansiiaalinn anita snnnenieiaainanipbabennsbecetensdaee | for the year to March 31, 1953 of - 
CC 34 per cent free of tax to be paid % 
on September 27, 1952. 
ee : 
6e44) 


